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A brilliant, Sparkling White Christmas Trim — available in wide 
range of sizes from two to seven feet in height. Full-round and 
half-round for windows, posts, over-aisles and self-standing for ledge 
display. Attractively priced and highly versatile . .. Write today 
for complete "Giant Starburst'’ photographic brochure. 


_thiths INC. @ 2516 WEST ARMITAGE AVE. @® CHICAGO 47, ILL. 











It’s a BIG, WIDE, WONDERFUL WORLD 





At « world of SDleas 


A WORLD OF COLOR...A WORLD OF FASHION ...A WORLD OF VALUE 
IMPORT FAIRS ... GIFTS FROM AROUND THE WORLD 
WASH AND WEAR WARDROBES TO TRAVEL Ha WORLD 


YES... over and over again thruout the year you will find use 
for this dimensional, vacuum formed plastic globe, as modern as 
today’s new world... fitting to so many merchandise promotions. 


A giant 67 inches long, 35 inches high and 8 inches deep, beauti- 
fully sculptured, the contours of the continents are deep formed 
into the convex surface. Sturdy, but so light in weight and easy 
to use. Flange permits simple mounting into position. 


Available in choice of finishes: 


No. 2977—White Opaque 

No. 2978—Gold Sprayed Finish 30.00 
No. 2979—Antique Rubbed Finish over Sprayed Gold 35.00 
No. 3699—Clear Transparent Plastic (You finish as desired) 37.50 
No. 3747 —Clear Transparent Plastic, Finished Inside, Gold Spray or Color..Each 47.50 


No. 3700— Deluxe Finish, metallic Gold Leaf Hand Laid on Inside of Clear 
Plastic, land Deeper Gold, water Lighter Gold 165.00 


FREE... j 
NEW CHRISTMAS CATALOG / is; tf 


Ready September Ist 


write for it ! 


ORDER NOW... You will find a world of 
uses thruout the year for this Big Wide World. 


“isaiiss «6 WW. L. STENSGAARD AND ASSOCIATES, INC., 346 N. JUSTINE it CHICAGO 7, ILL. 
SEPTEMBER, 1958 





raya 
' HLL 


SEPTEMBER, 1958 


CONTENTS 


VOLUME 73 NUMBER 3 


Editor's Comment ; , . ' . 
San Francisco Display Reflects Cultural Contrasts By H. O. Wheels 
Wanamaker Combines Modern With Tradition By Claire Brown 
By Dick Jachim . 


Welcome . . . Says Chicago Displays To Visiting Conventioneers 
By Richard Day . 


Blum's Helps San Jose Celebrate Okayama Week By Jule MacKaye 


Los Angeles Display Attracts Overflow 


Drama ... The Big Word In Manhattan Display By Clara Baldwin 
Windows Dramatize End Of Remodeling . 
Evasion . . . Paris Windows Escape Into Past . 
Easily Adapted Ideas For The Smaller Store 
Display .. . On And Off The Record 

NADI Newsgram 


By Jim Kiley 


By Gabriel Valenti 
Store Design Aids Display By Charles S. Telchin . 
What! No Windows? 

Display Here ... And There... 
“One Thought" Windows Successful 
Ideas By Heilbron By Robert M. Heilbron 


By Al Couch 


Trade Personalities 
Unique Spray Technique 
Reminiscing 

The Display Parade By Al Couch 


Alline Wins July Award 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050- 1-2051, CINCINNATI |, 


THE COVER 


This colorful display of ladies’ lounging 
apparel in an oriental setting was cre- 
ated by Fred Asmussen, Myer Emporium, 
Melbourne, Australia. Note the beauty 
of the tall vase and branches of cherry 
blossoms and the dynamic balance 
achieved. 


OUR NEXT ISSUE 
It's Christmas in October as DISPLAY 
WORLD brings you the best of the 
world's Yule display of last year and 
hints for the coming holiday season . 
Be sure to read of Bermuda's green 
Christmases through the years and see 
the wide, wide world of Christmas trees 
featured in a Boston store's promotion 
And many other idea-packed fea- 
tures and articles . . . to be in the mail 
September 20. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone STanley 7-7556. 


m 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Be 
Member 


National 
Association of 
Display Industries 


<to 
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Audit Associated 


Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





Display Director visits Brussels Fair 


Enchanted by Fashion show at United States Pavilion 
featuring live and Mary Brosnan mannequins 


Visitors to the Brussels Fair — Americans, Europeans, even 
the Russians — seem enormously interested in, and most 
admiring of, the American fashions displayed there. Likewise 
they show great admiration for the displaying mannequins 
Only two types of mannequins were chosen for Brussels — 
live and Mary Brosnan’s. Not surprising when you consider 
that more Mary Brosnan mannequins appear more often in 
more windows and on more floors of more stores in more 
countries than any other mannequins made. 


Not going to the Fair? See all the Mary Brosnans shown there 
—at Dot’s great show ‘‘A Thousand and One Nights”’ now at 
the Williams showroom. 


498 Seventh Avenue, N. Y. 18 + Dot Williams, president 
Mary Brosnan Mannequins + Durabelle Plastic Mannequins 


Your name 

on our mailing list 

keeps you alerted 

to every new development 
in Display. 
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= @ red on white 
4 @ green on white 


BULKTON DI-LEEN STRIPES 


draped next to glass 


Roll Size List Price 
52 in. x 36 ft. $7.95 
40- 60 yds. / 

120 - 150 yds. | 


COLORS 


@ gold on white 


BULKTON DUPLEX-FOIL STARS 


suspended from ceiling 
List Price 


per set 
$5.95 per color 


OF 100 STARS 


COLORS 
@ red & silver 
@ green & silver 
@ gold & silver 
@ red & green 


Boe Sig 











we 
+ 


ee 
~ 


“™"., 
7 
| 
vw 9 
- 
r 
gs 


- * ’ x 
™~ : 
- . an s 
- 
x - “ af 
vat os 
' ~ 
~ hay 


#} 
— 

* 

< 


, 


yee CaF oh 
roca he 


wre 
re 

a 

‘% ere 
ae 


“% 


BULKTON SEAMLESS SCATTER 


scattered on floor 


COLORS 
@ Christmas 
mix 
@ 43 seamless 
colors 


List Price 
$5.95 per box 


approximately 8 Ibs. 


& BULKLEY DUNTON & CO. INC. DIVISION 


BULKTON 6 PC. PEDESTAL SET 
a prop for gift displays 
COLOR 


@ red - green 
gold & white 


List Price 
$8.95 per set 


DISPLAY 


BULKTON SPARKLE-LURE 
FLUTED PANELS 


attached to background 
COLORS Size List Price 
@ white 40 in. x 8 ft. $12.95 each panel 
@ red 2 to a carton 
Metallic chips on rayon flock 








2 each size 6 in.-12 in.-18 in. 

















BULKTON STAR GIFT WRAP 
embossed foil 
COLORS Size List Price 


@ red on white 26 in. x 25 ft $2.25 
@ green on white 26 in. x 834 ft. $59.50 
@ blue on white 


TELEPHONE 
e CORRY 2-8257 


CORRY, P 


DISPLAY WORLD 
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Trade Mark Pat. Pend. 


A fast-reading new type face for increasing the effective- 
ness of your visual selling. The artist has developed in 
Bon-Air a style that imparts quality, is clean-cut and goes 
well with today's style trends. Alternate letters and com- 
binations are supplied in the capital A and I, lower case 


a, e, o and s; as well as Th, th and tt. 


Fall Flutterings 
in the Fashion World 


C); Les Hs the ~ a 


Modified, yes, with 
rounded folds above the 
shorter puffed skirt, ..89. 


Styles in type change, too. Are you trying to sell today's 
fashions with outmoded lettering? Your presentations can 
take on added appeal when your messages are as up to 


date as your merchandise. 


Bon-Air is on an exclusive basis for one store in a trading 
area. Do you like it? .. . Write for proofs, specifications 


and prices. 


Th RAQCORCAR 


SN MACHINE Co. 4510 N. RAVENSWOOD AVE., CHICAGO 40, ILL. 


SEF CEMBER, 2939 
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tive Plant corp: 


First with the Newest for jover Sixty years. 


136/West 24th Street, New York City, N. Y. 


Decor 





& ) Be 
ae year ARTR.COHEN CO. 


Hae 


THE KEY To your 


CHRISTMAS DISPLAY NEEDS 





THE GENUINE MINIATURE ITALIAN SETS 


Guaranteed to burn 1000 hours. Double reinforced necks, plenty 
of cord. Choice of 15 designs. Ask for circular showing other styles. 


29/3 *®M light 43% 35 light Italian Set 481 20 light Plastic Rose 
talian Set. Multi-color bulbs with green Italian Set. Roses and bulbs 
tlear bulbs, wire. Also: red, green, gold, in red, green, pink, or gold 
yhite or green or blue solid color lamps with white wire. Also 5 dit- 
yire. Specify with white wire. Specity terent color roses with green 
olor wire color. All have clear plastic wire. Also whte irridescent 
4.25 set bell reflectors. $5.75 set roses, multi-color bulbs with 

white wire ‘lease specity. 


$5.95 set 


7 FT. ELECTRIFIED “TRUE LIFE" VISCA TREE 
WHITE FLOCKED 


BRANCHES For the first time ... An artificial Visca Tree that actually looks like 

a real tree. Perfectly engineered for easy assembly. With three built- 

Very tull and heavily ; . ; : 

ie Cie aad dels in outlets on trunk and with 4 ft. extension cord at base. Actually 
. Bi« < i ‘ 4 

cate in appearance consists of 18 individual trees assembled into one giant tree—so 


3 ft. leneths .. $12.00 doz. branches will not sag. Available in Green or White. Please specify. 


$54.50 ea. 


METALLIC FOIL PAPERS 
Bright Silver, Satin Silver, Bright Gold, Satin Gold. Red. Midnite Blue 
Ice Pink, Emerald Green, Chartreuse, Rose Pink. Bermuda Blue. Satin 


25 ft. x 26” 50 roll 100 ft. x 26” $5.50 roll ; ; 
x 26° $15.00 20 Light Twinkle Lite Set 








, 
rol] 


Write for free sample booklet, including fancy patterns. With 


anstorme ind Satety rusé 


SATIN RIBBONS METALLIC NON-TARNISH aortas tain 
(All Colors- 100 yd. roll 1000 yds. TINSEL RIBBON | “4 
. 2—7 /16” $ 8.00 Gold or Silver 
» $—54” : 11.50 . 44” 50 yd.. .$1.75 roll 
%y" 15.00 . 74” yd... 2.50 roll 
25.50 . i,” byd 2.00 rol! 
50 yd. roll 1000 yds. . i , wyd as roll 
234" $2.50 $47.50 a r ere 
41," 3.75 67.50 


ICE BLUE ENAMEL FINISH 


hoice of 3 sizes... 
N . 23 adj : 12 t 24” 
No. 150 ie 18” nea 36” FI ROMPTLY ; & © 


\ DOLL STANDS 


$14.00 doz. 
PT cy <9 st QUANTITY PRICES ON REQUEST 810 PENN AVE. ° PITTSBURGH, PA. 





Animated Santas— For Immediate 
Delivery At New Low Prices! 


No. HG- 606—L : ze 5 ft. Santa 

dressed in f1 <i velvet suit 
white fur trim, leather boots and 
Realistic hand-painted face, white 
whiskers. Right arm moves up and 


is body turns $104.50 


No. HG-607—Eve-catching 30 in. Santa No. HG-700—Santa bends and arms move. Deer is 
made on sturdy neoprene form with hand flocked white or natural. Deer size P., in. to top 


painted face and white wooly whiskers. of head, 6 in. to top of antlers. in. length. 
Red velvet suit with white fur trim. Gold Santa is approx. 36 tn. high 13 7.50 
vest. tinseled white wood base. Figure Price 


bows as head and arms 49 50 
mi ice © 


ve Price 





No. HG-502—Deer is flocked white or natural. Unit animated with head 
moving pace ware and torward. Motion gives impression Santa is tugging on 
Santa rotates reins of deer. Santa on half round flocked snowball. Base 42 in. long by 


"$25. 00 10 in. wide, deer 36 in. to top of antlers, Santa 20 in. high. $65 95 
Price . 


ARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. Sa. BOYUIS 3, MISSOURI 


x . 


DISPLAY WORLD 





No. HG-600-S--Rotating Santa available in No. HG-303—Deer head 
red suit or combination gold coat/white and forward motion. 
pants. Body rotates at hips, head moves 
slightly. Size 29 in. high. 


moves in a backward 


Santa appears to be No. HG-600-C—Rotating clown in costumes of 
tugging on reins of deer. Deer is flocked varying colors. Body rotates at hips, head 


white or natural. Size 34 in. $55 5 moves slightly. Size 29 in. high “a 5. 5 
Price $45.95 high by 18 in. long. Price 2 Price 4 9 


STATIONARY SANTAS 
No. HG-14—Colorfully-dressed Santa 
velvet suit with white fur | tr l 
boots and belt Tin se le hit wood 


Size 14 in. overall 6. is 
Price 


No. HG-608— Animated clown No. HG-609— Multiple-motion clown ALSO IN FOLLOWING SIZES: 


No. HG-420-F — Animated clown in bends torward and raises arms. bends and bows in three direc- 
satin costume with flittered legs. Figure is dressed in all 


: . . - —— 1 7e ’ toh 
{ satin tions. Satin blouse and velvet No. HG-18—Size 18 in. hig $8 50 
Head and body rotate in wobbly costume. Size 40 in. high, 16 in. pants, gloves and collar. Size 48 Price . 


a ee $57.50. 35275... $140.50 Rte 2-6 911.75 


16 in. base. Price Price 


GARRISON-WAGNER COMPAN 


2018 WASHINGTON AVE. Sf. LOU 3, MISSOURI! 
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a note of distinction (at lo» 
wherever you use it 


Display beauty is easy to achieve using Penmetal expanded Economical to buy and apply, large expanses can be cov- 
metal. Small wonder... for this is one of the world’s most ered at low cost. 
versatile materials, and one of the handsomest. Clean and Learn more about distinctive, versatile Penmetal ex- 
uncluttered, expanded metal dignity blends with any decor. panded metal. Send for a free copy of booklet 515-EM. 
Use it for ceilings and walls, racks and shelving, display 
BAC cap ik cna find its smart rect fle PENN METAL COMPANY, INC. 
¢ . General Sales Office: 40 Central Street, Boston 9, Mass. 


distinctively appealing. Plant: Parkersburg, W. Va. 


But beauty is only half the story. Expanded metal is District Sales Offices: Boston, New York, Philadelphia, Pittsburgh, Chicago, 
Detroit, St. Louis, Dallas, Little Rock, Seattle, San Francisco, Los Angeles, 


strong, functional, light in weight, easy to work with. Parkersburg 
PM-184 


a name to remember 


DISPLAY WORLD 
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SANTA'S THRONE ROOM 


Center background—EMPRESS SATIN — 45" wide; § 
white De Luxe Satin with wide gold stripes. 

Left and right background — GOLD GRANDEUR 
METAL NET — 48" wide—also available in silver. 
A beautiful, knitted, metallic net fabric. 

Trim—%*" Black Rayon/Gold Metal Rope with 9" 
Gold Metal Tassels. 

Foreground — No. 606 —5' ANIMATED SANTA 
(right arm moves up and down; body swings). Santa 
elegantly costumed in white velvet trousers and gold 
coat and hat. 


No. 201 — Boy Pixie in Red. 
No. 203 — Girl Pixie in Red, standing guard. 








SANTA'S COURT 
—— ers. | 7 ag Background — AUSTRIAN DRAPE PANELS. Finished 





size 3 yds. long by 3 feet wide. Sew panels together 
to supply one complete background unit . . . easy to 
hang. FLAMEPROOF — Drapes beautifully in ele- 
gant Austrian drape effect. 
Trim — |" CREPE TWIST RAYON ROPE and 12" 
RAYON BULLION TASSEL in white. 
Foreground — No. 666 — 5' ANIMATED SANTA — 
(right arm moves up and down; body swings); dressed 
in red velvet suit with white trim. 
From Left to Right —- 14", 18", 21" STATIONARY 
SANTAS — stand in front. (Available in red velvet 
or white velvet). 
No. 619 STATIONARY DEER with red or pastel velvet 
santa seated on it. 
| 2 ¥ ANIMATED SANTA IN BOOT —(26" high — 12" 
Fa OT Pru. SANTA [(12" diameter). 12'' BOOT (13" diameter} 


— Santa rotates. 


Come See these Christmas Treasures 


Available from your local dealer or 


Write direct to: AA V4 \ ja OA Vi A | 


20:2 Ghomenones O2°R © BEEek, 


NEW YORK, 130 WEST 46th ST. @e CHICAGO: 115 SO. WABASH e LOS ANGELES: 1113 SO. LOS ANGELES ST. 
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INDOOR/OUTDOOR ILLUMINATED 
LIGHTING UNITS 


PLASTIC CHRISTMAS 


or Store Displays — Building Fronts 
Marquee or Roof 


Lawn Scenes 


THESE REAUTIFUL SINGLE FACE ILLUMINATED PLASTIC CHRISTMAS LIGHTING UNITS 
HAVE REEN SPECIALLY SELECTED FROV OUR MAJOR LINE AND PURPOSELY ADAPTED 
POR STORE INTERIOR OR STORE FRONT DISPLA) THEY ARE COMPLETELY ASSEMBLED 


SITH LAMPS. CORD SET AND TEMPERED HARDBOARD BACK, READY TO HANG 


a 


GP-SS SANTA’S ENGINE. % 


sf De wt. 


GP4S PASSENGER CAR, 52 in. long, shpe. 


| bs $30.04 ea. 


Gl 


gar 








a 


GARLAND IS FASTENED | tl RIC AL STREAVERS 
FED’ BY A BRISK BACK-AND-FORTH S®ITCHING XV 


THE HANDY DOBEL STICK TO SEPARATE AN 





rALLATION ON WESSENGER SIRI 


GP.21I08L. INTERVEDIATE BAS! 
STR} AMI if . C wire 128°" 


~ 


GP-4258L. INTERMEDIATE BASI 
STREAMERS No. 18 wire eg 


> light, Out- 


VINUM GARLAND 


G 


prices are based on i 


ength per each size ‘ 
surcharge for shorter lengths 


GP-303S LANTERN GP-3008 BELL CLUSTER. 30 in. 
10 . high, sh pe. wt. 7 Ibe. j 


dia., shpg. wt 10. lbs. $17.50 ea. 
$14.00 ea. 


GP.7S BOX CAR, 56 in. long, shpe- ~t. GP-8 CABOOS! 
$30.00 ea. ibs. 


58.68-7S88 ENGINE TWO PASSENGER 


CARS, BO\ CAR AND CABOOSE SET, metal 


and for coupling t and tive outiet wirme 


. wt. 36 lbs $157.50 per set 


».950S 8 FT. TALL CANDLE, shoe. wt. 17 PB 8 FT. TOY SOLDIER 


lbs $50.00 €a. 


*P-144 12 FT. TALL CANDLE, shpg. wt. 47 FT. TOY SOLDIER 


lbs. $80.00 ea. 


———EEE——— 
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G EN ERAL P L ASTIC S$ COR POR AT ION, 1400 NORTH WASHINGTON — MARION, INDIANA 
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“ROMAN BRICK 


3-Dimensional Plastic 


BRICK and STONE VENEER 


A New Trend... 
THE FASHIONABLE BEAUTY OF 
EXPOSED MASONRY FOR INTERIORS 


...for beautiful and wmod- 
ern wall treatment and 


The look and luxury of exposed masonry decorative use 
e Planters 
e Kitchens 
White or pre-finished natural colors @ Focal Point Walls 
- . e Basements — Dens 
Light W eight — Easy To Install lpr cane 
e Fireplaces 


Five large realistic masonry panel reproductions 


DISTRIBUTOR INQUIRIES INVITED 


1400 N. WASHINGTON ST., MARION, INDIANA 
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It was just 25 years ago that an effort was made to reorganize the 
International Association of Display Men. In the midst of the great 
depression a group of enthusiastic displaymen met at Chicago. Among 
those present were five past presidents of the associations: Ben J. 
Millward, Jack Cameron, Joseph Chadwick, W. L. Stensgaard and James H. 
Everetts. Attending this climatic event were many who had played an 
active role in the past history of the association, including George 
W. Westerman, Carl V. Haecker, J. D. Williams, Howard C. Oehler, Sol 
Fisher and many others. The IADM had become a victim of the great 
business calamity of that time as had other worthy institutions, and 
the writer, who attended the Chicago conference, was confident that 
from the spirit, enthusiasm and determination evident at that meeting 
would come the rebirth of a national display organization with renewed 
vim and vigor. Regretfully, the outcome was abortive and thus there 
disappeared from the national display scene an organization that could 
speak for and represent the displaymen of America and the business- 
building medium which they represent and which they have so effectively 
stimulated throughout the years. 


The wonder is that during the past quarter-century no group of 
displaymen has entered the scene with a program which could win united 


and enthusiastic support. It is to be hoped that sometime, somewhere, 
a brilliant display leader willcome forth who can build a virile 
national organization of display practitioners, capable of expounding 
the vast magnitude of display and instilling this force into the fibre 
of American retailing. 


During the past several NADI Market Weeks there has been a very 
noticeable trend on the part of displaymen to shop the different lines 
quite carefully and do their buying equally painstakingly. It isa 
business-like approach to a vital part of their jobs and seemed par- 
ticularly in evidence this year. This is a good thing for display and 
it shows that displaymen are fulfilling their obligations to their 
respective stores in whose interests they are given the privilege and 
opportunity of attending these important display events. 


Did it ever occur to you that many an excellent display, well 
conceived and beautifully executed, can be almost ruined by untidy 
window housekeeping? One should be doubly careful that the window 
floor is free of any debris or loose pins, the ceiling adequately 
renovated and all dark lamps replaced. Just a little suggestion to 
those who have a tendency towards carelessness in this respect. 


Of particular interest is the appointment by the newly-elected 
president of the NADI of a committee for publicity and promotion. It 
is to be hoped that this committee will broaden its sights and insti- 
gate a program of display promotion in addition to its prime function 
of promoting the two market weeks, which are the major effort of the 
association. There is much to be done; and with the support of pro- 
gressive members of the related display industries there can come the 
inspiration that will propel display forward in the thinking of American 
retailers. Such a program must be (Please turn to page 56) 





PUSH BUTTON 
SIGNING IS HERE:.... 


THE ELECTRO-MATIC by 


Printasign 


Printasign ELECTRO-MATIC—by work- that—under normal operating conditions 
ing with tab stops and push buttons— —with untrained personnel—the new 
enables every store to have better signing Printasign ELECTRO-MATIC’s full 
that sells, quicker signing at less cost! The automation will increase sign production 
Printasign ELECTRO-MATIC is so fool- 50 to 75% ! Use coupon to receive informa- 
proof in operation, so simple to sign with, tion and demonstration without cost. 


IF YOU NEED MULTIPLES... YOUR ANSWER IS xx 
Printasign’s New SIGN DUPLICATOR SIGNING R d p : : . c 
in sizes up to full sheet £8 " | eyno S rif asign 0. 
PR h- 9830 San Fernando Road 
Pacoima, California 


IN EUROPE: N. V. LETTERGIETERIJ. AMSTERDAM 
BILDERDIJKSTRAAT 163, AMSTERDAM WEST, HOLLAND 





"] Send information on the new Electro-Matic 
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Display Retlec 


Anyone for tea at Gump's. . 


. “Hot house” prints among 


greenery at Saks ... Delman shoe display attracts shoppers .. . 


Mexican motif at Macy’s . . . Symphony of color prevails at 


Sears ... Brand name prominent in White House shoe window 


... H. Liebes promotes combination of straw hats and perfume 


OSMOPOLITAN San Francisco, the 

fascinating city of cultural contrasts, 

is where one arriving trom _ prac- 
tically any part of the world can find 
familiar surroundings in which to feel right 
at home. 

Known as the gateway to the Pacific 
with the largest land locked harbor in the 
world, its personality of contrasts continues 
into its economical way of life as well. 
Surrounded by areas equally rich in natural 





resources and agricultural productivity, it 
has for some of its major exports such 
interesting items as gold, silver and petro- 
leum products, while its principal industries 
are meat packing and sugar refining. 

Endowed with all this wealth and the 
various social ways, culture 1m all the arts 
reigns high, which 1s readily reflected in 
the windows of the many fine stores. 

Gumps where Leo Kenny is the display 
director, showed originality and humor in 
promoting exquisite imported tea sets, as 
pictured here. In keeping with the oriental 
feeling of the sets, a rattan crane, hanging 
by its feet from a bamboo trapeze, simu- 
lates pouring tea from a porcelain pot held 
by its bill into a cup being balanced between 
the open bill of another crane, which was 
found reclining on the floor with feet 
straight up, on which a tray with additional 
cups was set. 

Against a dark brown background, a 
special white reader with brown lettering 
read, “High tea at Gump's. Performed with 
our gold and white porcelain tea set espe- 
cially boxed, especially made for us in the 
orient.” On the floor, upon a tan grass 
cloth mat with a black ribbon design, a 
complete tea set was found on the right, 
and an elegent egg plant colored box with 
a gold top and tied with orange ribbon on 
the left. 


—At top left, by Leo Kenny, Gump's . . . Top 
right, by James Stewart, Macy's .. . Left cen- 
ter, by Jack Johannsen, Saks Fifth Avenue .. . 
Bottom left, by Tony Markus, White House— 
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Cultural Contrasts 


This promotion was especially interesting, 
according to Mr. Kenny, because it was a 
fill-in of merchandise that previously did 
not sell satisfactorily in a major promotion; 
so this window proved to be the missing 
link in obtaining the desired results. 

Another of Leo’s windows pictured, pre- 
sented an attractive though unusual 
position in promoting Cornelian jewelry. 
An Egyptian head in violet blue and a head 
dress of a gold bird’s nest containing a 
milk white glass egg attracted attention to 
the exquisitiveness of the merchandise. This 
was further enhanced by a black bird, 
with a luxurious string of beads around its 
neck, hovering over it. 


com- 


A white background accented the presenta- 
tion, and touches of reeds and branches in 
black and gold broke the monotony of the 
white. In keeping with the motif, antique 
paper simulating aged parchment identified 
the glittering jewelry with the caption, 
“Cornelian jewelry stone of burning 
translucency.” White sand on the floor with 
added jewelry completed the fascination of 
viewing treasures of old from tar away and 
mysterious origins. 

At Saks Fifth Avenue, where Jack 
Johannsen is in charge of display, fashions 
described as “hot house” prints in pink, red 
and orange adorned a windows. 
In keeping with the theme, tones of green, 
in background lattices, profuse natural potted 
plants around the and toreground, 
foliage and a green print fabric floor cover- 
ing, created the healthy feeling of plant 
growth under protective conditions to pro- 
duce the rich colors of the exquisite flower 
of fashion found in the center of the 
play pictured. The gown was displayed on 
a three-quarter form. 


series ot 


sides 


dis- 


A striking promotion of Delman shoes, 
pictured here, drew the attention of shoppers 
at Ransohoff’s. Milton Keller, display di- 
rector, cleverly utilized a fashion publicity 


release, which announced the names of the 


Serigcmeen, i939 


best dressed women of the year. Making 
two huge blow-ups of the releases, he placed 
nearby the type of Delman shoe worn by 
each of the ten women. One of these 
created the background. It was secured by 
a chicly mannequin in a_ black 
fashion with three tones of red prints and 
black She was comfortably 
perched on a high stool securing the blow 
up with an arm and held a shoe in her hand 
tor closer scrutiny. 

The second blow-up angled down horizon- 
tally from the foot of the first, 


dressed 


accessories. 


to the edge 
[Please turn to page 58] 


—At top left, by Marion Canfield, H. Liebes 

..» Top right, by Leo Kenny, Gumps .. . 

Right center, by Milton Keller, Ronsohoff's 

. . « Bottom right, by Nibs Gomez, Jr., Sears, 
Roebuck— 








By H. O. WHEELS 


Wanamaker Combines Modern With 


By CLAIRE BROWN 


N their new store at Jenkintown, Pa., 

John Wanamaker has combined the most 

modern department store design with 
touches that subtly carry out the Wana- 
maker tradition. For example, the interior 
of the store, which was designed by Flan- 
nery & Associates, Inc., is arranged for 
extensive merchandise display to permit the 
maximum of self-selection, yet centered in 
an alcove between the store's double glass 
enclosed entrances into the upper level 
stands the traditional Wanamaker eagle. 
Another Wanamaker tradition, the floors in 
most departments throughout the store are 
fully carpeted. The main exception being 
a tiled floor in the housewares department 
on the lower level of the two level building. 

Everywhere throughout the store, both 
space and fixtures have been planned for 
the maximum of utility, often serving multi- 
ple purposes. A divider, for instance, will 
be used not only to separate departments, 
a display unit, perhaps with 
space tor stock below the display, to say 
nothing of its being designed for eye appeal 
as an integral part of the decor. 


but also as 


New Jenkintown, Pa.. store designed to take advantage of modern 


efficiency and uncluttered beauty, yet symbolic Wanamaker eagle 


reigns over all... Dividers utilized as display units, with handy 


storage underneath . .. Open-front window displays not necessarily 


tied in with adjacent departments 


The main floor or upper level is at street 
level and is designed with windows for 
display purposes. One of these display win- 
dows is adjacent to the Boys’ Shop. An 
effective, low-backed, multiple purpose fix- 
ture within the shop backs the display in the 
window and at the same time provides a 
useful selling unit within the department. 
This fixture is low, so that it does not 
block the light coming into the shop. All 
fixtures in this department, which is il- 
lustrated, are designed for extensive display, 
with the emphasis on self-selection. Featured 
items are worn by boy mannequins or ar- 


ranged on display forms set atop the floor 
bases. The department walls are paneled with 
oak planking. A colorful totem pole, which 
provides strong interest for the young cus- 
tomers, rises to the dropped ceiling that 
is designed to encircle the perimeter of the 
store. 

The adjacent window display is_ not 
necessarily tied in with the department. 
For example, at the time the accompanying 
illustration was made a number of lady 
mannequins were posed in the window, each 
mannequin wearing a fteatured ensemble. 

Children’s shoes are in an unusually hand- 
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some shop that is located adjoining a 
traffic aisle leading from a parking entrance. 
The wall dividing the department from the 
one adjoining it is unique arched wall 
painted with a period circus scene in soft 
tones of pink and grey. The column in the 
shoe department is mirror-faced, and the 
shop is divided from the aisle by low display 
units. Shelves are braced against the low 
walls. Shoes are arranged along the shelves 
and along the top of the wall, as well as on 
glass shelves that are fastened at a level 
between the other two tiers of displays. 
Chairs for the department are in yellow and 
pumpkin shade. 

The women’s shoe department makes use 
of similarly constructed display units 
against the low dividers between the shop 
and the aisle, with the display shelves on 
the aisle side of the unit. Other shoes are 
displayed in handsome pagoda-type cases 
that lend a Far-Eastern motif to the shop's 
decor. A custom-designed chandelier centers 


Tradition 


the area and the walls are paneled in blue 
silk cloth. Chairs are in green and blue 
with trames of white metal that simulates 
bamboo. The column in this department 
is mirrored. 

From the sunny children’s shoe depart- 
ment, with its yellow and pumpkin colored 
chairs and its circus wall motif, to the 
utterly feminine blue, green, and white Far- 
Eastern setting in the women’s shoe depart- 
ment, there is a marked contrast to the 
very masculine decor and atmosphere in the 
men's shoe department. A custom-designed, 
floral-patterned fabric in red is used for a 
panel along the upper wall of the men’s 
shoe shop, and the panel extends on into 
the men’s clothing department. Rich walnut 
is used for paneling on the adjacent wall, 
on either side of a display panel. A drawing 
of Revolutionary War figures decorates the 
center panel above a single shelf for the 
display of shoes. At either side of the dis- 
play shelf and backed against the decorative 
panel are two black stands, trimmed in gold, 
each with a handsome gold lamp on it and 
a display of featured shoes. Between the 
two black stands are tour red _ leather 
upholstered chairs. A row of matching red 
leather chairs faces the display panel. 

The millinery department has ceiling-high 
see-through glass panels with a decorative 
motif that serve as part of a divider between 
the main aisle and the department. The 
lower part of the divider is a many- 
purposed unit. The outer side of the unit 
becomes the back wall for a hat bar facing 
the main selling aisle. Below the glass 
panels, within the department proper, the 
reverse of the hat bar becomes a display 
space for the millinery department. Below 
the display are stock drawers. All of which 
means that this single unit serves at least 
four purposes; as a divider, display area 
and background for two shops and stock 
space, not to mention its decorative value 
in the overall design scheme. 

The sportswear department on the upper 
level has a back wall decoration that sug- 


[Please turn to page 68] 
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Los Angeles 


By DICK JACHIM 


Shoppers turned away at Sloane 
oriental furniture and art ex- 
hibit . . . Unique illusion in 
Barker Bros. furniture grouping 
. . . At-the-beach atmosphere 


sought by most displaymen 


HEN a promotion receives over 7,000 

shoppers opening night and is forced 

to turn away approximately 1,500 
more, it automatically becomes newsworthy 
This pleasant experience occurred at W. & J. 
Sloane — Beverly Hills, according to Jim 
Hassinger, display director, at the opening of 
its oriental furniture and art exhibit. 

In organizing this promotion, the country 
was scoured for oriental collectors’ items as 
well as having many items manufactured ex- 
clusively for Sloane's. 

The first floor was transformed into the 
feeling of a museum, with its groupings of 
oriental furniture, objects of art, antique and 
contemporary sculptures and paintings, ac- 
cented by huge arches and magnificent screens. 

The oriental flavor continued through to 
the second floor where Chinese brocades and 
handmade oriental rugs were predominating. 
The third floor contained many different show- 
ings of oriental treasures from the Ming to 
the —Tao Kwang dynasties, and the fourth 
floor featured additional groupings of ort- 
ental antique and contemporary furniture. 
The main window, as pictured here, which is 
feet long by 18 feet deep, was transformed 
into a masterful room of oriental antique 
elegance that instilled an atmosphere of rever- 
ence by its matching set of huge doors weigh- 
ing 350 pounds. They were authentic, hand- 
carved gold dragon doors from a Chinese 
palace in the vicinity of Peking. Life size 
figures, also of carved wood and covered 
with real gold, flanked them. Oriental tradi- 
tion identifies these figures as guardians of 
children. Farther to the right a Chinese sun- 
burst arch was tound. Opposite it stood an 
old teak chest, about 400 years old, ornately 
carved to balance the room. Beside the arch 
and chest was a teak carved chair, two of 
four identical ones used throughout the 
composition. 


2? 


The center of the room was decorated with 
two huge teakwood cocktail tables. These 
were copies of Chinese antiques. Silk brocade 
throw pillows from Hongkong, exclusively 
made for Sloane’s, were neatly grouped around 
these tables. 

In the foreground on the right, a Korean 
shrine was converted into a cage and enclosed 
live Japanese nightingales. A young oriental 
child was kneeling before it observing the 


—At top, by Jim Hassinger, W. & J. Sloane- 

Beverly Hills... Center, by Lee Platt, Robinson- 

Downtown ... Bottom, by William Meissner, 
Ohrbach's-Wilshire— 
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Display Attracts Overflow 


behind her 
These were 


birds, while her mother knelt 
holding an offering to the gods. 
waxed mannequins with human hair, “each 
strand embedded into the skull. All pieces 
were clearly out-lined by the use of 
walls and floor. 

In one of the interiors, Hassinger devel- 
oped a Japanese rock garden as a focal point 
for outdoor furniture of glass, framed in either 
wrought iron or aluminum. The Japanese 
feeling was created through the use of large 
cherry trees in blossom which were accented 
by two large boulders and a lanai on a 
white crushed rock flooring. Around this 
he placed the furniture and accessories. 

A beachwear series sparkled the windows 
of Ohrbach’s Wilshire on the “Miracle 
Mile,” sill Meissner is display director. 
An example is shown. of three win- 
dows was dominated by a huge mosaic sun- 
burst on a yellow background. 
on mannequins were spaced white 
floor. Near the center of the floor 
accessories were grouped together. Biull then 
floated, by suspension, different black wire 
fish forms throughout the scenes. 

The brilliance of the enamel floor and 
mirrored mosaic sunburst with clear lighting 
striking it added a very sunny feeling to the 
area, and vividness to the colorful merchandise. 


white 


where 
tach 


The fashions 
along a 
enamel 


On the extreme left, a cleverly worded reader, 
in white with black lettering, carried the 
caption, “slink or swim in fashions’ newest 
beachwear.” 

A white rattan house against a black back- 
ground simulated an at-the-beach atmosphere 
for a swim and play wear promotion at 
Robinson-Los Angeles, as pictured here. Lee 
Platt, display director, created a feeling of 
activity by the use of action mannequins 
grouped in front of the house. A white sign 
with black lettering in the foreground carried 
the interesting caption, “No matter where or 


—At top, by Art Alvarado, Saks Fifth Avenue 
. . . Center, by Bill Terney, May Co.-Eastland 
. . « Bottom left, by Fred Bower, Barker Bros. 
. . « Bottom right, by Ed Mitchell, Ohrbach’s- 


Downtown— 
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when wou swim and sun, from Malibu beach to 
Palm Springs pools you're always excitingly 
at home in a California swim suit,” for a 
perfect tie-in with the form of the house. 
Pictured is a yachting atmosphere that set 
off an interior swimwear promotion at May 
Company-Eastland. Bill Terney, display man- 
ager, covered the area witha colorful striped 
canvas canopy over four white with 
white roping around them. He then decorated 
the exterior with fish netting swags, star fish 
and anchors. A life perserver hung from a 
panel in about the center of the scene. On a 
white platform, three mannequins in swim 
fashion were spaced over it. 


posts 


[Please turn to page 37] 
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WELCOM 


ORE than 100,000 fun-loving Shriners, 

some with their families, came to 

Chicago tor the annual Shrine Con- 
vention and spent an estimated $20 million 
from hotel corn 
plasters. In addition to the gaily dressed 
Noblemen, thousands of Chicagoans crowded 
into the Loop to watch two elaborate Shrine 
The city was treated to a big, 
antic-filled week in which downtown retail 
store displays were set before more new 
and perhaps more old customers 
they had at Christmastide. Banners 
on nearly every lamppost along the parade 
route read, “Welcome Nobles.” Store 
their welcome more subtly, 
but just as effectively with color, torm 
attractive merchandise. 


on everything rooms to 


parades. 


buyers, 


than 


win- 
dows relayed 
and 

The cool shadows ot tropical patios, con- 
trived for a series of four Mandel’s windows 
by Carl James, display director, presented 
an alluring group of scenes to shoppers. 
In each, the scene was identical with only 
In the display 
and white 
Pillars and arches 
wood hardboard tramed the 
into the Walnut-stained wood 
shutters and white walls provided the back- 
floor white hardboard 
\ white ceiling tan, two potted 
cream table with 
atmosphere. 
bottle 


accent. 


the tashion theme varying. 
| group ot 
print dresses were used. 


pictured, a sheer blue 


or wnite and 


View patio 


drop. The was ot 


i 
een ce 
Ppahecis 
palms and a white ice 
, + 5 | 
hair added to the 


C i 
Blue 


provided a 


tropical 
blue 
backer und 


“ ‘ — => , 
roses and a tall. glass 


sing color 
to do 
Low-key 
lighting created a shadowy cool atmosphere 
spotlights picked out both the dresses 
and a window sign. The sign read, “Fashion 
Forecast southern 


(; & 


Caretully placed lighting had much 


with the success of the series. 


whniie 


breeze.” 


| . . 
( ¢)4)>] a> a 


Bowen, display director of Lytton’s, 


—At upper left, by Jack Boghosse, Goldblatt's 
. «+ Upper right, by Joe Kreis, Saks Fifth Ave- 
nue ... Bottom, by G. C. Bowen, Lytton's— 
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To 


... Say Chicago Displays 
Visiting Conventioneers 


By RICHARD DAY 


Elaborate Parades by Shriners attract crowds to Loop equal to 


Christmas season . . . Carson's display of wigs exceeds sales 


expectations . . . Goldblatt’s initiates autumn apparel . . . 


Summer sleeping featured by Marshall Field .. . Another display 


by Virginia Paxson utilizes fashionable leg to attract visitors 


another version of the midsummer 
scene. For it, Lytton’s flexible window ar- 
rangement was divided into a 
individual displays. The background in each 
was identical although the merchandise was 
varied from window to window. Several 
changes of merchandise were used over the 
span of the display setup. The only prop 
in each window was a clear plastic panel 
suspended trom the ceiling at the back. 
Outlined in black on the panel was a large 
smiling expansive, humorous 


used 


series of 


clown in an 


Triangular patches of bright colors 
radiated trom the center of the panel. 
Superimposed on three of the _ brightest 
patches was the title, “Lytton’s July Jubilee.” 
The panel was enhanced by strategically 
placed shapes of vari-colored plastic on the 
back wall that balanced the mannequins. 
In the window pictured, red and _ white 
beachwear, accessories and sportswear were 
displayed. Footlighting accented the manne- 
quins and brought an accessory shelf, easily 
visible at the front, into 


pose. 


silhouette. 

At Carson's, Dick Minto, window display 
director, offered a “hair-raising” display 
ot brightly colored women’s wigs entitled, 
“Neatest Trick for Your Basket Color- 
ful Wigs.” 

The wigs were displayed 
quin and four busts 
baskets of all sizes. The mannequin which 
stood in the and 
print dress with a blue wig to match. Two 


on one manne- 


placed amid woven 


center wore a blue white 
busts on the grass-covered floor wore plat- 
inum blonde and brunette 
a pedestal was a lavender-wigged bust. The 
fourth bust rested inside an 
basket fastened to the back 
played a rich red hairdo. 
Baskets in all 


hung trom the 
floor. 


wigs. Raised on 


extra large 
wall. It dis- 
shapes and sizes were 
and strewn on the 

Artificial filled the baskets 
and helped to and floor 
Small signs near each wig suggested occa- 
sions evening,’ “at home,” 


wall 
daisies 
trim the signs 


such as “gala 
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“after swim” and “career luncheon.” Car- 
son’s beauty salon cooperated in this dis- 
play and the store reported success beyond 
its expectations. Not models, but 
debutantes, matrons and career women re- 
sponded. What was to have princi- 
pally an eye-catching display brought in 
many wig sales. 


only 


been 


Another Carson's window, not pictured, 
displayed transitional dark cottons and city 
favorites. A muted color scheme and simple 
props were combined to make the serene 
setting. Midway between the front and rear 
of the window were three floor-to-ceiling 
grilles of white plastic in a brick pattern. 
Carson's display department workshop cre- 
ated a very handsome “stained glass” mobile 
that was used with the display to key the 
color scheme. 

A floor-to-ceiling panel of pleated paper 
hung against the back wall. This particular 
panel, constructed on the order of a Japanese 
folding lantern, echoed the display’s greens 
and browns. Three mannequins displayed 
brown dresses and matching accessories. 

Blue and white in combination were used 
in another display, this one by Joe Kreis, 
display director of Saks Fifth Avenue, 1n 
a series of three windows. Three 
of white Masonite wood-grain paneling 
formed the backdrop. Before this luxuri- 
ous-looking background Kreis placed an 
Italian blue glass bottle containing tall 
fronds of several different desert-type plants. 
These blue. Fashions worn 
by three mannequins in the window were 
the stars of the Kreis intended 
them to be. His color scheme, background 
and lighting were so placed to accent the 
one-of-a-kind Italian imports. Shades ot 
blue in the imports ranged from light royal 
to aqua. A multi-colored striped ribbon 
encircling a hat struck a single color accent. 


sections 


were sprayed 


show. as 


The lighting was in blues and blue-greens. 
“Cool Blues for Summer Fun,” a sign read. 

Virginia Paxson and her staff focused a 
Marshall Field's another 
of summer — sleeping. White wood dividers 
from floor to ceiling placed up close to the 
through 


display on facet 


represented a window-wall 


shoppers could 


glass 
which peer. 

was a carved 
luxurious 


In the center of the window 


walnut bed covered with a com- 
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forter of quilted harlequin material. A 


mannequin was lounging in a comfortable 
pose on the bed, her housecoat carrying the 


predominant color of both the 
forter and the window 
rear wall, a tall, narrow sign nicely balanced 
the composition. It was tramed by one un- 
shaded “window” opening. The top of the 
sign miniature 
shade complete with ring pull. 
message began with a 
sional letter “A” painted further 
accent the color scheme. “A Dreamy 
Collection of News tor Summer Sleeping,’ 
it read. 

Not pictured were a pair of windows 
flanking Field’s main State street entrance. 
These whimsical displays were probably 
inspired by the Shriners’ Convention. White 
wood-grain-effect paneling was placed near 
the glass to form a shallow setting. In 
the center stood a mannequin draped almost 
entirely in white sheeting. The eyes peered 
out roguishly while one hand held the sheet- 
ing aloft to expose a fashionable leg wear- 
ing matching hosiery and footwear, red in 
window and blue in the other. The 
legs stood out vividly in their setting. 
Field’s capped the with a_ sign 
jesting, “I don't recognize the tace, but 
the legs are familiar.” 

Jack Boghosse, display director of Gold- 


rose com- 


was covered by a window 
The sign’s 
large three-dimen- 


rose to 


one 


display 


covering. On the 


—At upper left, by Dick Minto, Carson Pirie 
Scott... Upper right, by Carl James, Mandel’s 
... Bottom, by Virginia Paxson, Marshall Field— 


blatt’s, initiated the autumn 
series of five windows. Each window 
a setting for five mannequins 
cool-weather separates keyed to 
a tashionable color. In addition to the one 
pictured, which was built around red, Bog- 
featured windows in royal, autumn 
rust, leaf green and all four of these colors 
in combination. Each one featured 
ing plaid shorts and slacks. 

Two ceiling-height panels stood off-center 
near the back wall. 
divided the panels 
squares and 
the theme color 
Mondrian-like 


mache 


trend with a 
was 
four or 


dressed in 


hosse 


match- 


Narrow wood strips 
into different-sized 
Several 
were used to 
effect. Two 
fastened to the 


oblongs. shades ot 
produce a 
papier 


7 
paneis 


large 
apples 

gested autumn. 
painted 
fashion 
it r »k in 


tumes.” 


sug- 
Lettered on a large white- 
square of panel “It's a 
revolution .. . the relaxed 
Radiant Red dyed-to-match cos- 


one Was, 


new 


Fashion's vanishing waistline was evident 
in the long, loose sweaters topping shorter 
skirts. 
accessories 
Matching 


Harmonizing purses, hats and other 
floor 
floor rounded each 
window ot the series into a complete eye- 
catching 


were 
walls 


displayed on the 
and 


package. 





Employment Bureau 
Opens In Los Angeles 


A Displayman’s 


Employment Bureau is 


operating in Los Angeles, with Jerry Negrin 
of Maharam acting as a clearing 


applicants. 


rous¢ 


’ , is 
is : ‘ ~ 


Stores having open 
playmen desiring loyment should 
tact him at ill3 S. Los 


Los Angele s 15 


Cili] 
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Angeles Stre 


Clara Baldwin 
Writes Third Book 
Baldwin, DISPLAY WORI 


correspondent, has 


Clara 
York written 
book, entitled “The Hermit of Crab 
which was published by a Nashville, 
firm August 11. Her other books, 
written for 
Jim” 


young boys, are “Cotton 


and 


Irom 
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Blum’s Helps San Jose 


elebrate Okayama Week 


By JULE MacKAYE 


Paul Garnier transforms lower level into Japanese tea-house 


as part of international movement to promote understanding 


between peoples . . . Grandpa Moses contributes artistic 


paintings . . . Program successful in generating good will. 


am an average American woman ot 


modcrate income. My choice ot where 

to spend that income is my own. There 
plenty of places to choose from in the 

‘ity of San Jose, Calif., which has a popula- 
f 140,000, several good department 

res, and innumerable specialty shops in 
the downtown section. A brand new shop- 
ping center at the edge of San Jose offers 
two additional department stores, the Em- 
porium and Macy's. All of these stores 
cater to American woman's love of window- 
shopping with 
dow displays 


exceptionally attractive win- 
However, the best of window 
displays can do no more than lure one to 
the door of the store. What happens after 
that depends on the “feel” of the place. 

To secure the valuable “feel” of friendli- 
ness for a store, the indirect appeal is more 
effective than the direct. Last week, at the 
entrance of Blum’s there appeared an at- 
inviting one to participate 


tractive sign 
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in the activities of Okayama Week by visit- 
ing Blum’s lower level. 

Okayama Week is San Jose’s annual week 
commemorating San Jose’s affiliation as a 
sister city with Okayama, Japan, May 24, 
1957. It is part of the international people- 
to-people movement toward world peace 
through greater understanding of other 
folks’ ways. The good will generated by 
participation in this particular week goes 
far beyond the influence of mere window 
displays. It is world-wide, for the people- 
to-people movement is rapidly gaining mo- 
mentum in this country and abroad. San 
Jose, on June 3, 1958, was one of five Ameri- 
can cities receiving a World Brotherhood 
Award at the World Affairs Center in New 
York, the city’s affiliation with Okayama 
being the principal reason it won the award. 

As a woman of good will, I am interested 
in all this. Accordingly, I noticed the sign 
at the entrance of Blum’s and accepted its 


invitation. Facing me as I went down the 
stairs was a window with a central panel 
of graceful bamboo stalks typical of the 
grace and restraint of Japanese art. To my 
right was a window full of Japanese Doll 
Festival dolls in bright red. But neither 
of the windows prepared me for the trans- 
formation of Blum’s lower level from sales- 
room to Japanese tea-house. Gone were the 
racks of bargain coats and dresses. The 
first impression was of space, light, airiness, 
and above all restfulness. A _ soft voice 
suggested a cup of tea. At my elbow I 
found an attractive Japanese girl in color- 
ful kimona and properly adjusted obi ready 
to serve me. The tea was hot and flavorful; 
the room cool and artistically correct. I 
felt as far from the distracting clutter of 
First street as if I had indeed been trans- 
ported to Korakuen Inn in Okayama. 

The soft-voiced Japanese hostess told me 
she and her tea-wagon had come down from 
Sakura Gardens, the Peninsula’s outstanding 
Japanese restaurant. Incidentally, Sakura 
Gardens furnished the excellent tea, the 
crisp waters twisted around fortunes and 
all equipment for serving. The man who 
had engineered the project of Blum’s Oka- 
yama Room, however, was Paul Garnier, 
display director for Blum’s. That was him, 
over there, talking to Granpa Moses. She 
indicated an alert, dark-haired young man, 
standing near an easel at which an elderly 
Japanese man was painting. 

Ever since the afhliation ceremonies of 
May 24, 1957, the artistic paintings of Grand- 
pa Moses have been appearing in _ store 
windows and theater lobbies of San Jose. 
There were many of them about the room 
here. Grandpa Moses is S. Kawashima, 
formerly a farmer, who on his retirement 
three ago, at 73, took up art as a 
hobby. Self-taught, he has a natural knack 
for transferring the beauty of flowers, the 
motion of fish, and the flight of birds to 
paper, so that even the hurried passerby 
pauses to enjoy what Kawashima's instinct 
tor beauty has registered. 

A young woman with a basket of flowers 
came in and busied herself with the flower 
arrangements on the central table. 

“Mrs. Asanuma,” my friend of the tea- 
wagon told me. “Her husband was born in 
Okayama.” 


years 


Mrs. Asanuma is a member of the Suiwa 
Club, Japanese-Americans interested = in 
Hower arrangement. They regularly deco- 
rate their own Buddhist church, and their 
contribution to Okayama Week was caring 
tor the flower decorations of Blum’s Oka- 
yama Room. The library of the Buddhist 
church also furnished books and pamphlets 
on religion which made an interesting dis- 
play with the caption “Understand What A 
Man Believes and You Understand the 
Man.” 

By this time Mr. Garnier had finished 
his conversation with Grandpa Moses, and 
[ joined him before a display wall of snap- 
shots a young woman was arranging. | 
saved my questions about the pictures to 
introduce myself to the display director and 
to ask how he became interested in the 


—Pictured here is the teahouse corner of Blum's 
lower level, as decorated for Okayama Week 


by Paul Garnier, display manager— 
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culture of Japan, of which this transformed 
room was so charming an exhibition. 

“I spent three years in and out of Japan, 
while I was in the Merchant Marine, and 
also with the U. S. Army in Korea and 
Japan.” 

“Korean 

——, 

Nothing could have been further from 
war than this friendly room in which Jap- 
anese, Americans, and Japanese-Americans 
were mingling with no consciousness of 
racial difference. The young woman work- 
ing on the display of snapshots joined in 
the conversation. She was Mrs. Raymond 
Viken, amateur photographer, one of four 
judges for the Campfire Girls’ contest, “Meet 
the People.” The three dozen boards of 
pictures she was arranging were prize-win- 
ners to be sent to headquarters, New York, 
whence they would go as a gift to the 
Campfire Girls of Okayama, Japan. A typi- 
cal, homey American way of life was illus- 
trated through varied pictures of 
people at play, people at work, people at 
home, people before us, people come to- 
gether, and land of our people. They re- 
sembled the Family of Man pictures in their 
naturalness. 

As we talked of the influence of such 
exchanges in creating international under- 
standing and friendship, Mr. Garnier told 
us of his own adventures in_ friendship, 
getting the Okayama Room set up. He 
could not have carried out his project suc- 
cessfully without the active cooperation ot 
many organizations, both American and 
Japanese, in San Jose. First of these was 
the San Jose department of adult education 
which has sponsored the Okayama afhliation 
from its inception and been primarily re- 
sponsible for its successful functioning; then 
the Japanese community within San Jose, 
over six thousand strong; next the local 
Japanese firms and artists, such as Yamai- 
chi, the designer and maker of the Shoji 
screens which helped change a bare-walled 
room into a tea-room. There was also 
the Kagura Shop, local dealers in Oriental 
articles of art, and the Bonsai Nursery of 
Cupertino, California. Mr. Garnier had 
shared his experiences with two other San 
Jose display managers who decorated win- 
dows for the week: Steve Sutton of Herold’s 


War 2” 
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Shoe Store and Bert Lion’s 
Furniture Store. 

One of the most distinguished visitors of 
the Okayama program day, May 24, 1958, 
was the Japanese movie star, Sessue Haya- 
kawa. Hayakawa was so gracious as to 
appear at Blum’s Okayama Room from 
ll to 12 a.m. that Saturday, to give his 
autograph to his many fans. 

“But after Okayama Week, what?” I 
asked Mr. Garnier. Surely all these weeks 
of work should be embodied in something 
more lasting than a temporary display. Mr. 
Garnier assured me the room would con- 
tinue to function, its displays tying into 
the cultural activities of the community. 
The display for the following week would 
be of paintings from one of the art classes 
of the department of adult education. 

When I left Blum’s that May afternoon, 
I felt I, too, had enjoyed a very real ad- 
venture in friendship. Blum’s was no longer 
just one of eight or more possible places 
to shop, in or around San Jose. It was a 
very special place, marked by friendliness, 
good taste and interest im_ international 
relations. 


Jenson 





New Clip-On Bows 
Save Displayman's Time 
Chicago Printed String is now offering a 


new time-saving clip-on bow to be used 
with the company’s stretchable plastic Rapid 
Ribbon loops. This tailored satintone bow 
has a scored clip in the center. A little 
pressure on both sides clips it onto the 
Rapid Ribbon loop. Ready made pull-out 
bows are another aid to displaymen. The 
bows are already hanked, and need only 
fluffing to become lustrous, full pompom 
bows. 


Ferrill Joins 
Mason Sales Dept. 

Harve Ferrill has recently joined the Carl 
T. Mason Company, Addison, Ill., as general 
manager. For more than 20 years he has 
been active in the design and production 
of successful permanent display programs 
for national advertisers. Mason Company 
has complete manufacturing facilities tor 
every phase of permanent display produc- 
tion. 


-—At top left is the corner of Blum's lower 
level showing paintings of S. Kawashima, San 
Jose's “Grandpa Moses" . . . Top right shows 
contributed by 
local Japanese firms for the store's Okayama 


Week exhibit— 


art objects and decorations 


Michigan Displaymen 
Form Free Lance Guild 
When a Detroit free men's 
displayman became ill, a group of his com- 
petitors arranged to attend to his accounts, 
so that accounts remained loyal to 
him until he was able to return to work. 
This noble deed has resulted in the torma- 
tion of the Michigan Free Lance 
Guild with 12 charter members. 
The organization was incorporated July 15 
with the following officers: Maynard M 
Feldman, president; Solly Lewis, vice-presi- 
dent: Neil A. McGowen, secretary; Leo 
Naiditch, treasurer, and Joe Parer, Max 
Mindlen and Ben Schecter, executive board 
members. Other Mack Bie- 
derman, Merle Bronstein, Murray M. Cohen, 
Hy A. and Gordon W. Southern 
In addition to tts 
aid to members hecome 
plans to that making 
arrangements for vacation periods. Also the 
Guild plans to aid various charitable, relig- 
ious and other organizations 
display work, tor instance, to 
morale of the aged and sick, by 
hospitals and churches tor 
The Guild plans to establish a 
ethics by which to govern themselves and 
any dealings 
discredit to the industry. 
Headquarters ot the 
located at 3605 Cadillac 


lance wear 
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members are: 


Lewis 
purpose of continuing 
who ill, the group 


extend service to 


with Iree 
bolster the 
decorating 
certain events. 
code ot 


business which might bring 
organization is 
Tower, Detroit. 


Vizuclips Featured 
In New Catalogue 


Vizuclips, attachments tor per 
forated panels, are teatured in a 
logue available from the L. A 
pany, Bronson, Mich. It 
displaying all types of merchandise on either 
one-fourth or one-eighth inch panels. Many 
items are offered in a new economy finish 
called Darlite. Write for Catalogue 400A 


display 
new cata- 
Darling Com- 


shows clips tor 
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R A M A in oo a ages 


By CLARA BALDWIN 


|) ‘iattan’s ‘windo e — ~ Man- Settings range from simple to elaborate . . . Bars of bath soap 
lattans window displays. n some, i : Pe ° ° 
the dramatic Sect was achieved become “brick wall” at Henri Bendel . . . Villela adds foliage in 
AD A ERIN SOURED HE: eee front of window to add festive decor to Bride’s Week at Altman’s 
utmost simplicity of staging; the drama " i : ‘ : 
being derived primarily from the handling . . . Summer sports displays are selling jewelry for Tiffany 
and lighting of mannequins, merchandise, 
and details. In other settings, however, 
the staging was more intricate, with the 
drama being enhanced through the use of 
more complicated properties. 

For a series of windows promoting bath- 
ing suits at Bloomingdale's, where Edward 
Von Castelberg is the display director, the 
entire bank of windows became an under- 
sea setting. The caption read “Drift into Top right, by Edward Von Castelberg, Bloom- 
a Mermaid’s Paradise, Our Beach Shop, , : f ingdale's . . . Bottom left, by Gene Moore, 
3rd. Floor.” To create an under-water ef- were placed as though growing here and Tilfleny . . . Bottom right, by Joseph Miller, 
tect, Von Castelberg had stretched netting there over the sea floor. Milgrim's . . . Photos courtesy of Virginia Roehl 
over the window glass. Designs of sea- In the window from that series which is Studio, New York City— 


weeds were drawn on the net in blue and _ pictured, the flowers were pink and green- 
green. The window floors were sand strewn ish hued. <A _ seated mannequin held one 
with patches of blue and yellow and sea end of a number of chartreuse and blue 
moss. The back walls were in a mottled ribbons which were tied as leashes to a 
blue. Pendants of Spanish moss were’ group of bright fishes that seemed to be 
hung from the ceilings, and in each window, 
the center of design interest was a clump 
of subtly toned, giant seaweed. Clumps of 
sea grasses and tiny clumps of flowers 


—At top left, by Louis Villela, B. Altman's... 
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—At the right, by Laurence Bartscher, Henri 
Bendel . . . Below, by Paul Vogler, Lord & 
Taylor— 


swimming away from her. The fishes were 
in yellow, blue, green, and purple. 

Two mannequins were posed in the set- 
ting. The first, the one seated and holding 
to the fishes’ ribbons, wore a flowered suit 
in green, blue, and white. Her bracelets 
were blue and her goggles rimed in white. 
The second mannequin, who stood in front 
of the giant wore a two piece 
suit with green pants and a white top 
dotted in green. She had a green band 
on her hair and wore a silver bracelet. 

For an unusual effect at Henri Bendel, 
where Laurence Bartscher directs the dis- 
play, “brick walls” were built from bars 
ot softly tinted bath soap in green, yellow 
and orange hues. The walls were erected 
horizontally across the window areas, and 
built with uneven tops as though unfinished, 
or an aged crumbling wall, with clumps of 
moss on the top along with bottles of per- 
tumes. 

At the window ledge and running back 
against the wall base in each window was 
a bed of moss, sprinkled with bits of grass. 
Clumps of bushes were placed at either 
side of the area in front of the wall, and 
greyed green curtains formed the window 
openings. The back walls were grey with 
green flecks. Overhead were green vines. 

The copy card in the window pictured 
was tastened against the wall, and the copy 
read “From our fragrant garden wall stem 
all the lovely scents of midsummer. Ben- 
del’s own perfumed soaps, Cosmetics and 
Toiletries, Main Floor.” Other bottles of 
perfumes were arranged on the moss near 
the window front. 

A lone mannequin was posed behind the 
soap wall. She was draped in a green bath 
towel, and held a bottle of perfume in her 
hand. 

Paul Vogler at Lord and Taylor, where 
he directs display, hung blue and green 
cellophane fringed ropes as a curtain hori- 
zontally through the window shown here. 
Light shimmered on the cellophane, with 
here and there a glint of red. The legend 
was “Almost without knowing it —a mar- 
velous new season is taking shape in the 
shadowy depths of blue and green, From 
the Dress Collection on the Second Floor.” 
The first part of the copy was lettered in 
a moss toned green, while the balance was 
in a soft toned blue. 

The window floor was carpeted in blue. 
The back wall was a green. Two small 
copy cards placed on the window ledge were 
lettered in the soft blue. They read: “Blue 
Elizabeth Arden on the Street 
Floor” and “Glinting ropes of muted color- 
ings from the Street Floor.” Bars of blue 
soap and blue powder boxes were arranged 
near the first card. Centered in the ledge 
grouping was a blue urn turned on its 
side as though spilling the soap out onto 
Beyond was a tooted blue dish 
were heaps of blue and green 
jewelry along with bottles of Elizabeth 
Arden Other clusters of 
completed the ledge group. 


seaweed, 


Grass by 


the ledge. 
in which 
cologne. jewels 


Four mannequins were posed among the 
strands of the cellophane rope 
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curtain. 


Reading from left to right, they wore: 
First, a blue and green print dress, blue 
shoes, white gloves, and blue and green 
jewelry. This first mannequin wore a blue 
band in her hair. 

The second mannequin wore a paisley 
stripe with blue and green predominating, 
green gloves, navy green hat and 
green and blue earrings. The third wore 
a blue and green check, a blue hat, blue 
blue gloves, a turquoise and gold 
clip and a shaded blue necklace. The tourth 
had a blue, green, and black print with a 
white collar and black braid trim, black 
shoes, black gloves, a blue bow in her hair, 
blue earrings, and she carried a_ black 
umbrella. 


shoes, 


shoes, 


At Franklin Simon, the display director, 
John Liles, used five open work screen 
panels as the sole properties for an inter- 
esting setting to feature late summer fash- 
ions. Each panel was white with design 
details in black, and each panel was tramed 
in black. All five were suspended from 


the ceiling by wires and held upright in an 
arrangement that angled toward the rear 
of the window area. Behind the screens 
the back wall was a vivid green, which 
showed through the open pattern of the 
screens as well as around the panels. 

The window floor was covered in beige 
and grey chips that gave the effect of crum- 
bling, dried leaves. Centered on the win- 
dow ledge was a copy card which bore 
the legend: “Spend midsummer in the shad- 
ow of our deep-fired jewel-toned cottons, 
the effect, wonderfully Junior 
Dresses, Fourth Floor.” 

Three mannequins were posed in the 
angled area at the center of the window. 
The first manneqin wore a green and blue 
print, blue blue and green 
and green earrings. She held a green hat. 
The second mannequin wore a suit of 
a blue and green mixture, with black shoes, 
black bag, black gloves, a green hat, and 
gold, blue, and green The final 

[Please turn to page 54] 


cooling 


beads, 


shoes. 


jewelry. 
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Windows Dramatize End Of Remodeling 


ITH tongue in cheek and an eye 
for resourcefulness, Heinz Richter, 
display director for Kaufhof, Frank- 

furt, Germany, recently turned a difficult 
situation into a very unique series of win- 
symbolize his relief that 
wide remodeling was finished. More impor- 
tant, it turned into an effective theme for 
compelling merchandise display. 


dows To store- 


During the store’s extensive remodeling, 
included the addition of a basement 
and two more floors, Richter was hindered 
considerably in his window display efforts, 
and, at times, thwarted entirely when it 
was necessary to board up the windows 
temporarily. Finally, only a few days re- 
mained tor the workmen to complete the 
finishing touches. Richter took this oppor- 
tunity to tell the public of his elation and 
to intorm them that things would 
return to normal. 


which 


soon 


Using the phrase “Only a few days and 
working is ended” on large script signs in 
each window, Richter incorporated the con- 
struction tools and equipment to 
a most dramatic promotion of the 
merchandise and was able to achieve a 
humorous and generally artistic effect 
throughout the series. Judicious use of such 
used scaffolds, cement mixing 
tubs, casks full of tar and pneumatic drills 


create 
store s 


things as 


Workmen's tools and equipment are 


blended with merchandise to provide 


theme for series of windows for Kauf- 
hof, Frankfurt . . . Express Richter’s 


relief that remodeling is done 


idea 
from 


as background props resulted in the 
not being overdone and distracting 
the merchandise itself. 


In the window of teen-age fashions shown 
here, notice the scaffolding hung at differ- 
ent levels as a backdrop. On them are 
several paint buckets tipped with 
simulated paint in the process of dripping 
onto the unsuspecting mannequins in front. 
A very simple arrangement, but it tells 
a prankish story to the window shopper as 
well as showing to the best advantage the 
the youthful casual fashions. 


over, 


The height of contrast 1s achieved in the 
softly-lit window showing delicate lingerie 
in the company of pneumatic drills and a 
pick axe. The filmy negligees seem oblivi- 
ous to the situation as they float gracefully 
above the incongruent, but tasteful, arrange- 
ment below. 


Amidst miscellaneous 


tools 1s 


wire spirals and 
displayed men’s 
another window pictured. Arranged in co- 
hesive groupings on the floor and hung 
in dynamic arrangements trom the ceiling, 
the merchandise compels the attention of 
the shopper. The background is simple, 
except for the sketch of the workman in 
the center. 


accessories 1mm 


A graceful pyramid display of ladies’ 
shoes is dramatized by the sketched work- 
man studying the building remodeling plans 
centered in the background of the window 
shown. Another blueprint is rolled loosely 
and suspended above the shoes to complete 
the simple window. 


In a window not shown, which fteatured 
ladies’ hosiery and gloves, was a certain 
eye-stopper. In the center large 
bucket probably used tor mixing concrete. 
From it protruded two pair of legs, wearing 
course, and two pair of 
were peeking over the rim, giving the im- 
pression that the bodies of the two ladies 
were submerged in the concrete. A swim- 
ming suit window utilized a complete weld- 
ing outfit: the hat window pointed out elec- 
trical wiring problems and another teen-age 
fashion display used both girl and boy man- 
nequins engaged in a jam session in the 
company of assorted ladders and wallpaper. 


Was a 


hose of gloves 
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EVAS| 


ON 


...Paris Windows 
Escape Into Past 


By GOLDA G. ANTIGNAC 


UST as certain as the blooming of the 

chestnut trees of Paris every May is the 

bursting forth into splendor of the shop 
windows of the fashionable Faubourg Saint 
Honore’ in June. Members of the Associa- 
tion of Merchants of this tamous street 
each year agree upon a general theme for 
the annual display of loveliness and each 
one interprets it according to his own in- 
dividual fancy. 

This year’s theme is “Evasion” and most 
merchants have translated this into an 
escape into the past. Some of the finest 
display personnel of France are responsible 
for the masterpieces. 

The window of the perfumer Houbigant 
illustrates three epochs during which the 
firm’s scent became famous: Perfume Marie 
Antoinette in an original Louis XVI flask, 
known to all the ladies of the court in 1775; 
Pertume Ideal in a Baccarat crystal flask, 
decor 1900, which came into vogue with the 
Universal Exposition in Paris in 1900; 
“Parfum de Toilette,” in a modern plastic 
spray holder in pastel colors, newly adapted 
to the “Woman of 1958 whose life has no 
relation to that of her ancestors.” The 
costumes are authentic copies down to each 
detail ot accessories, including the dogs 
(the 1958 poodle is made entirely of two 
big ostrich plumes.) 

Roger et Gallet, famous for its perfumes 
and toilet waters, installed a series of win- 
dows containing utterly delightful, minia- 
ture revolving stages reproducing the life 
ot pertumes in Paris from the days of the 
Romans down to modern times. As _ the 
little stages turn one sees the facades and 
the interiors and the little figures move. 
The stage shown depicts the end of the 19th 
century, when Roger et Gallet took over the 
famous house of Jean-Marie Farina and 
established a shop in the Rue de la Paix. 
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Houbigant tells history of its 
perfumes . . . Roget et Gallet 
animates perfume shop from 
Romans to present ... Marin 
goes back to Middle Ages 


Now they sell only perfumes and _ toilet 
waters in their present shop on the Fau- 
bourg Saint Honore’. 

The house of Marin, jewelers and makers 
of exclusive porcelains and tableware, has 
another fascinating window, showing a scene 
from the “Roman de la Rose.” The ladies 
and knights of the Middle Ages with their 
violins and lutes are gathered around the 
front of a chateau and park, both of which 
are painted in the background. Real silks, 
satins and ermine compose their garments, 
and white doves mingle with jewels. This 
window is by Michele Chudeau. 

Inside the shop of the custom shoemaker 
Durer, artisans work around a low table, 
showing all the stages of handmade shoes, 
while in the window the theme, “Evasion 

into time, the costume of the cobbler,’ 
is carried out by a manequin, whose work- 
table is built around him. His costume 
trom bicorne to boots is of leather of varied 
types, and shoes of all periods dangle trom 
the table. 

The celebrated leather house of Hermes 
has as its main window Don Quixote, 
Cervantes’ unrealistic hero, contemplating 
an attack on the windmill. The knight is 
made completely of leathers of various 
types, with a gilded face. The support for 
the windmill and the stylized horse in the 
foreground, are made of olive wood, black- 
ened in the fire and twisted while hot, 
producing an entirely new type of “sculp- 
ture” in wood, done by Guy Baillon. 
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Smaller Store By JIM KILEY 


T is not necessary to spend a lot of money 

to create an catching window; one 

that will attract maximum attention and 
this sketch (a) is a good example of this 
type of window display. The large modern 
design city buildings can easily be cut out of 
sheets of homosote or wallboard and then 
nailed to 1 by 2 inch wood frames. 

The window background can be covered 
with sky blue paper and the assembled installed 
buildings painted in soft pastel shades of 
colors carefully selected to tie in with the 
colors featured in the dresses displayed on the 
mannequins; a good color scheme for the 
display of early fall dresses would be to paint 
one side of the buildings in a soft shade of 
light brown with the other sides in pale grey. 

An alternate treatment, wuld be to use a 
dark midnight blue for the window background 
paper with the buildings in various shades 
of dark grey and slate blue; all the windows 
in this trim would be cut out and covered with 
yellow paper and then back lighted as indicated 
in the small detail at the right. This type of 
night time trim would be ideal for a feature 
display of party or evening gowns. 

Decorative screens are always useful display 
props for both window and _ store interior 
trims and this one (b) can easily be con- 
structed out of 4% inch plywood with the holes 
cut out as indicated. The assembled screen 
then can be painted in a suitable seasonal 
color so that it can be used as a decorative 
piece in a window or departmental display. 

I was recently talking with a merchant 
who operates a chain of both hard and soft 
line stores and he asked why we don't feature 
some display ideas for hard lines? After all, 
they are equally important in the overall store 
retail operation. 

For the past three years, | have been build- 
ing and installing displays and fixtures for a 
chain of hardware and building materials 
stores and | think many readers will be able 
to use some of the ideas embodied in these 
units. Most department stores carry floor tile 
and this department can be developed into a 
very profitable one if attention is given to 
attractive displays and specially-designed units 
that it possible to mass display the 
boxes of tile. 

This unit (c) was built out of 44 inch ply- 
wood and a wide assortment of style and 
colored floor tile can be piled up in their 
original cartons around the four sides. Note 
the pigeon holes at both sides in which sam- 
ple tiles can be carried. Other tile samples are 
also featured on the slope at both sides. The 
shelf at both sides can be binned off so that 
of the related accessory items can be 
The unit constructed in 
three (A) (B) and sections so that it 
is flexible and will require the services 
of a wrecking crew it to any new 
location on the sales floor. 


eye 


make 


many 
featured. can be 
(C) 
not 
to move 


From time to time | plan to feature a few 
display ideas and fixtures for hardlines and | 
hope they will useful to stores 
who have these departments. 

In this trim (d) the entire back- 
ground is covered with simulated brick paper 


and the trees are assembled from small pieces 


prove many 


window 
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of wallboard nailed to a length of round wood 
stock or ordinary curtain pole. The trees can 





then be painted in seasonal colors to tie in with | 


the merchandise featured on the mannequins. 
With the trees all painted in bright fall colors 
this trim would be ideal for this 
goods. 


season 's 





Arts And Flowers 
Adds To Staff 

Miss Winifred Carriere has joined the staff 
of Arts and Flowers Displays, New York, as 
a designer. This is in line with the expand- 
ing policy and growth of this company. 


COMING UP! 


Labor Day Sept. 1 

Home Lighting Fixture Month 

United Community 
Campaigns 

National Child Safety Week 

National Blouse Week Sept. 7-13 

Rosh Hashana Sept. 15 

National Wallpaper Month Sept. 15-Oct. 15 

Citizenship Day Sept. 17 

Constitution Week Sept. 17-23 

Home Fashion Time (tentative) Sept. 19-26 

National Dog Week Sept. 21-27 

National Tie Week Sept. 21-27 

National Sweater Week 

Yom Kippur 

Gold Star Mother’s Day 

National Newspaper Week 

National High Fidelity Month 

Let’s Go Hunting 

Restaurant Month 

National Employ the Physically 
Handicapped Week 

National Letter Writing Week 

Fire Prevention Week 

National Pharmacy Week 

National Wine Week (tentative) 

Columbus Day 

National Civil Defense Week 

Sweetest Day 

Winter Millinery Openings begin 

United Nations Week 

National Bible Week 

National Apple Week 

Navy Day 

Hallowe’en 

Children’s National Book Week 

Election Day 

World Fellowship Week 

Veterans’ Day 

Christmas Seal Sale 

Farm City Week 

National Cage Bird Week 


Sept. 1-Nov. 27 
Sept. 2-9 


Sept. 28 
Oct. 1-8 
Oct. 1-31 
Oct. 1-31 
Oct. 1-31 


Oct. 
Oct. 
Oct. 5-11 
Oct. 5-11 
Oct. 11-18 
Oct. 12 
Oct. 12-18 
Oct. 18 
Oct. 19 


5-11 
5-11 


Oct. 23-Nov. 1 
Oct. 27 
Oct. 31 


Nov. 4 
Nov. 9-15 
Nov. 11 
15-Dec. 31 
Nov. 21-27 
Nov. 23-29 


Nov. 





Sept. 1-30 | 





Sept. 22-28 | 
Sept. 24 | 





Oct. 19-26 | 
Oct. 20-26 | 


Nov. 2-8 | 


National Latin American Week Nov. 23-29 | 


Nov. 23-29 
Nov. 27 


Know Your America Week 

Thanksgiving Day 

Worldwide Bible Reading 
Month Nov. 27-Dec. 25 


(DISPLAY WORLD will be glad to 
furnish the name and address of any of the 
sponsors of the above-mentioned events. 
Many of them make available free posters 
or other display material, as well as ideas 
for displays tying in with the occasion. 
Simply address your request to the Editor, 
DISPLAY WORLD, Cincinnati 1. 


to your displays with these 
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DECORATIVE 
LIGHTS 


Noel TWINKLING or STEDDI 
“Grain o' Weat" U.L. approved 
20 replaceable screw-in “Grain o° Wheat” 
bulbs. If one bulb burns out, rest remain lit. 
Green or White wire. clear or colored bulbs. 


= 4 
N 


Mme Soe 
ae 


Noel Candle Flame Bulb Streamer 


20 Candle Flame Bulbs operate independently. 
If one or more bulbs burn out or loosen in 
socket, rest remain lit. No transformer re- 
quired. Available with clear, frosted or 
colored Flame bulbs. 
Many more NEW 
Write for your complete catalog, 
now. Jobbers inquiries invited. 


items available. 


MANUFACTURING CO., INC. 
3 WEST 18th ST., NEW YORK tN, mu % 
Algonquin 5-4550 





—This photo doesn't begin to 
do justice to the spectacular 
exterior Christmas decorations 
in front of California Artificial 
Flower Company's attractive 
factory in Providence, R. I. 
The firm takes unusual pride 
in its exterior appeorance at 
all times of the yeor as well 
as the holiday season— 





—Believe it or not — H. V. Schaffer 

of Ankerum Manufacturing Company, 

Philadelphia, was a member of the 

Old Point Comfort professional base- 

ball team in the Virginia State league 
from 1908 to 1912— 





Photographs ‘for this 


page ore always wel- 
come, the more infor- 
mal the better. Ad- 
dress them to Editor, 
DISPLAY WORLD, 


Cincinnati |. 














—Climaxing a combined total of 161 years of continued service, three 
retiring members of the Board of Directors of Garrison-Wagner Com- 
pany, St. Louis, were honored with plaques at a dinner recently. Receiv- 
ing the mementos from L. F. Wipperman, president, were |. T. Vierheller, 
former president and chairman of the Board; Michael Levy, former 
secretary-treasurer, and Miss Agnes L. Owens, former head of the 
bookkeeping department. Miss Owens joined the firm in 1903 and 
Vierheller and Levy followed in 1904— 


—Marciano M. Vil- 
lorreal, who heads 
Publicidad Regio- 
montana, S.A., and 
is display director 
of Camisas Medal- 
la of Monterrey, 
Mexico, is aon ar- 
dent enthusiast of 
American display. 


—An achievement award goes to Allan Schwartz, display 

manager of Dohrmann's in San Francisco, from Henry Picard, 

president of the California Brewers Association. Dohrmann'’s 

was honored for its outstanding window presentation of the 

“beer theme,’ commemorating the California Beer Festival, 
a week-long tribute to the State's brewing industry— 
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Vizupoles 


.-- this pole plus é | 




















this locking principle .... 
allows you to create 








any display effect 





imaginable 





No special tools are needed to assemble a 
Vizupole unit. Brackets, lateral joiners, and 
display attachments lock securely into the 
full-length vertical Vizupole channels with 

the simple twist of a screwdriver. Vizupoles 

are available with either a tension spring 

for quick installation and removal, or with floor 
and ceiling flanges for permanent fastening. 























YI 


Single-pole Vizupole displays are particu- Lateral joiners (of same channel as up- 


larly effective in windows and for special rights) lock into Vizupoles to create 
interior effects where space is at a pre- frames of any desired size for perf board 
mium. Vizupoles are available with a or decorative panels. Convert otherwise 
complete line of Darling forms and ac- waste area into productive display space— 
cessories for fashionable apparel mer- equally effective in windows or interiors. 


Send for FREE Vizupole display manual 
showing dozens of actual uses for this 
flexible new medium. 


chandising. Display units are oo 
interchangeable, make Vizupole displays 
ideal for seasonal selling. 


» 


JZ ye? 
+AA#P— COUPON and MAIL TODAY |! 














<< ta Se ae ee ee 7 
XS be §& IS WS “2 | L. A. DARLING COMPANY | 
—— ——ma=| Bronson, Michigan Dept. 2 | 
rr # | a | | Please send complete information on Vizupoles. | 
Main Ottice Bronson, Michigan | NAME | 
NEW YORK CHICAGO LOS ANGELES | COMPANY 
47 W. 34th & 222 W. Adoms St 1828 S. Flower S 
Cameron Meindoo, itd. 490 Adelaide $1. W., Toronto 28, Ontaric | ADDRESS 
CITY STATE 
DISTRIBUTORS IN ALL PRINCIPAL CITIES SET OE Ae ae a aE 4 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


INDUSTRIES 


NATIONAL ASSOCIATION OF DISPLAY 








ECEMBER MARKET WEEK: “Seek 
roses in December, ice in June” ts a 
Byron which can very well 
two market weeks. 

Week now pretty 
can begin to con- 
template the ahead and market 
week for spring, Easter, summer, — our 
December.” 

Plans for the December Market Week 
are taking shape. The big show is scheduled 
for December 7 to 11 at the modern, spac- 
ious New York Trade Show Building. At 
the end of July, 55 members were already 
signed up ior space. This represents about 
50 per cent of the expected number ot 
for the December show. 

One early added feature for this coming 
market week will be a late closing on the 
Monday night. The exhibits will 
on Monday to permit retailers in the 
York metropolitan area to come see 
our Previously, closing time for 
every night o'clock. This change 
in the hours schedule was proposed by Miss 
Bea Rosenthal of Mileo Mannequins at the 
recent June member's meeting and was 
unanimously accepted as an excellent idea. 
that 
extra 


line from 
be projected to 
With the 
out of 


ou;r 
June Market 
much view, we 


seasons 


“roses 1n 


exhibitors 


close at 
¥Y p.m 
New 
show 
was Six 


strong possibility 
December we will require an 
floor at the New York Trade Show 
Building to house all the exhibitors. The 
floor, provides some of the 
attractions, is all booked and the 
floors are rapidly filling so _ that 
expansion becomes the happy solution. 


There is also a 
this 
show 
second which 
stellar 


otner 


connection 
Display 


Committee appointments in 
with the National Association of 
Industries’ Show are as follows: 

MARKET WEEK COMMITTEE: Ted 
Zaria Displays; Sylvan Freund, 
Decorative Plant Corporation; Edgar Moser, 
Allied Display Materials, Inc.;: Gordon 
Keith, Gordon Keith Originals: and Bernard 
Schwartz, Schwartz & Co. This 
over-all direction of pro- 
management and zdmiunistration for 
the Spring Market Week. 

GRADUATE WORK COMMITTEE: AI- 
vin M. Fixture, Inc.; 
Chairman: Tom Hughes, Garrison- 
Wagner ( Fred Reynolds of Rey- 
nolds Printasign Company as members. This 
committee will develop ways and means 
of awarding prizes at the 
students 


. ] 
work in the 


{ CrigoqT DO, 


Bernard 
committee has 


moti T) 
iil i si, 


Mendle, American 
with 


and 


graduate school 
doing the best research 


held of display as a merchan- 


level to 


34 


dising medium. The research work will 
probably be in terms of a paper or thesis 
on the subject. This should be of parti- 
cular interest to universities with 
of retailing and to graduate schools of 
business. As more details are worked out 
on this project, which is a long range one, 
they will be announced in the trade press. 
In the interim, suggestions from people in 
the trade and from interested universities 
will be welcomed and will be transmitted 
to the committee members for consideration. 

PUBLICITY — PROMOTION COM- 
MITTEE: Nathan Silverblatt, of DISPLAY 
WORLD, Chairman; with Milton Larson 
ot the American Fixture, Inc., and Herman 
J. Stern of Park Lane Fabrics Company as 
members. This committee will direct pro- 
jects slanted at promoting special events, 
such as market week, and also will assist 
the association in its important role as a 
key tactor in boosting the industry to 
higher levels as a merchandising medium. 

MEMBERS FROM OTHER LANDS: 
Mentioned in a previous newsletter, but 
probably lost in the shuffle, was the new pro- 
vision in our by-laws opening for the 
first time membership in the NADI to 
firms on the North American continent. 
This would take in neighboring countries 
such as Canada, Mexico and countries in the 
Central American and West Indies group. 
Extension of eligibility for membership to 
persons throughout this area will lend an 
international flavor to our member roster 
and will help broaden our scope in setting 
objectives tor future growth. 

Why join the National Association of 
Display ? First of all, an in- 


schools 


Industries? 
dividual or firm associated with others 
in a cooperative enterprise, im- 
mediately, by merely joining forces, some- 
thing different and greater than what they 
were in a “go-it-alone” status. An associa- 
tion powertul force for the 
advancemnt of an industry. It brings to- 
gether its and thinkers and pro- 
vides points of view on troublesome indus- 
try-wide marketing problems. A trade 
association provides a method means 
for more efficient marketing common to 
people in the same type enterprises. In 
short, it's a matter of working together 
effectively rather than pulling the 


becomes 


constitutes a 


leaders 


and 


OaY&s 
alone. 

Secondly, some of the 
for joining can best be 


specific 
stated in 


reasons 
terms of 


stemming trom the 
Association of Dis- 


membership services 
NADI. The National 
play Industries serves its’ members by 
means of: (1) Two Market Weeks each 
year. June Shows alternate between Chi- 
cago and New York City. December Shows 
are always held in New York City. (2) Co- 
operative Industry Promotions, (3) Employ- 
ment Service, (4) Intormation Center, (5) 
Monthly Newsletter, (6) Reference Library, 
(7) Speakers Bureau, (8) Special Seminars, 
(9) Supply Sources, (10) Surveys & Reports. 

At mid-year we had 137 members in the 
association representing every major mer- 
chandising region in the nation. In _ the 
last six months we added nine new members 
to our roster. They are: Sylvor Company, 
New York City; Decorative Displays, Mas- 
peth, L. LL, N. Y.; Jean Ballin Designs, 
Greenwich, Conn.; M. E. Taylor & Sons, 
Long Beach, Calif.; Commercial Art Shop, 
Charlotte, N. C.; Santa Claus School, Inc., 
Albion, N. Y.; Display Magazine, Fort 
Worth, Texas: Thomas Orgo, Inc., Newark, 
N. J., and Joseph Struhl Co., Inc., Brook- 
lyn, N. Y. 

More information on joining the associa- 
tion can be obtained by writing to National 
Association of Display Industries, Hotel 
New Yorker, Suite 419, New York 1. Ap- 
plication forms and other pertinent data will 
be sent. Eligible firms both here and in 
North American countries are invited to 
apply tor membership. 

FOOTNOTES: A nice letter was re- 
ceived from Russell Shaw, display director, 
otf Dickson & Ives, Inc., Orlando, Fila., 
commending the NADI for a “terrific 
show.” He liked, particularly, the enlighten- 
ing talk for display directors by Joseph 
Liebman, vice-president and sales promotion 
director, Bamberger’s, Newark, N. J. Thank 
you, Russell, for letting us have your com- 
ments on our recently completed market 
week. 

Liebman’s speech, by the way, was pub- 
lished in full in August issues of the trade 
press. So if you didn’t see it, make a note 
to read it when you can. It chal- 
lenging speech and makes worthwhile read- 
ing. 

While on the subject, comments from what 
constitutes our regarding 
posiums and held in connection 
with market weeks would be most welcome. 
Wanted are opinions on the value of this 


[Please 


Was a 


“audience” 
seminars 


sym- 


turn to page 57 
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nUW THEY DO IT 


Commercial Art Shops, 
Charlotte, N. C., Pioneers 
Exciting Sign Techniques with 


UPOUN DUAR 


Left: Display booth at Signorama, Cleveland, 1958, where 
demonstrations of P-T Panels drew constant crowds. 


Below: Pattern board of over forty sizes Below: Sho Card background is Ae” Upson. Raised 


Below: Three sheets of Easy-Curve being 
and shapes of P-T Panels. 


panels are Easy-Curve. Cutouts are %” Upson. placed on the cutting table. 


Pi 


ANAL 
' (LOAN 
| Make 


en 


Below: Operator selects from twenty patterns. Below: Operator completely fills the face 


Below: Corners are nailed to the table. This selection may vary from one to twenty. of the board with pattern outlines. 


AN ae 


Below: P-T Panels stacked on the cutting table 
Below: Cutawl operator with a partially with paint cans. Waste from this job could 
completed cutout job. be held in an envelope. 


Mail Coupon 
eel mm ialielaasat-lilelsmm els 
Soh -telamm—ler- tae 
in Display Work 





Name 





SON) THE PROFIT LINE 


THE UPSON COMPANY 
Wallboard Division, Lockport, N.Y. 


Please send me full details about Upson Boards. 
UPSON ore 
a i 


Position 
Company 
Address 


case 
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Store Design Aids Display 


By CHARLES S. TELCHIN 


Telchin & Campanella, Architects 
New York City 


Displayman and architect must work 
together for best results . . . Windows 
and interiors should complement store 
architecture . . . Open background 


sometimes is desirable 


—Where the architect and displayman con- 
sult together, provisions for interior display 
complement the over-all store design— 


N modernizing an old store, or planning 

a new one, the store's displayman can 

play an important part. Since window 
displays, as well as imterior displays, are 
recognized as exerting a tremendous in 
fluence on increasing sales, the store archi- 
tect should work closely with the display- 
man in planning the display settings. Etf- 
fective display must be an integral part 
of the store plan. 

Like the store architect, the displayman 
must combine a knowledge of aesthetic de- 
sign with an understanding of the psycho- 
logical factors that influence customer be- 
havior. The displays should be in keeping 
with the store’s personality, to appeal to 


. | ments. Interior walls can be designed for —An example of exterior display units inte- 
those who customarily patronize the store 


~ the most effective display presentation if rt of th f “ 
as well as to attract new customers. Win- eed grated as part of the design of a moder 
store. Note that the units are of varying sizes 
ment the architectural design of the store, Selt-selection fixtures throughout the and shapes to accommodate different types of 
rather than nullify the original design con- Store encourage an urge for impulse buying, 
cept, as is all too often the case. and provide excellent opportunities to ar- 

It is therefore obvious that, in develop- T@"se appealing merchandise displays. To 
ing plans for the modern store, the dis- Obtain the best results, self-selection fixtures 
playman and the architect should under- Should be custom designed ‘0: 


“yas : teamwork is used in the original planning. 
dow and interior displays should comple- 


merchandise— 


types of merchandise, and provide for easy 
arrangement by sizes and colors and prices. 
This can often be accomplished by simple 
adjustments in hardware. 


stand each other's problems and require- Be flexible and convertible for various 

Be marked clearly with signs and price 
tags that are easy to read. Good signing 
attracts the customer to the display, and 
quickly gives all necessary information 
about the items being shown. 

Be movable and completely finished on 
four sides, so that departments can _ be 
increased or decreased, according to season 
al or promotional requirements. 

Very often, the architect discusses his 
preliminary sketches with the person in 
charge of displays, who can in many in- 
stances offer pertinent information pertain- 
ing to the character of the operation. It 
is important for the architect to understand, 
ahead of time, the type of displays that will 
be used after his work is completed. 

In this sense, the architect may be con- 
sidered as designing a theatrical stage with 
the displayman placing the actors on it. 
Both the displayman and the architect have 
the same goal—a store that will produce 
increased sales. 


—Here is how the author made advantageous 
use of a column in one store, utilizing it as the 


central part of an attractive display— 
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For instance, the placement and size of 
show windows must be given careful con- 
sideration from both the display and the 
overall design concepts. The depth of the 
store front must be adequate for imagina- 
tive displays, but must not be too deep, as 
it may take too much space away from the 
sales area. Just where to strike the balance 
between indoors and store front is a ques- 
tion that must be decided individually. 

The vestibule must be spacious enough to 
allow leisurely inspection of the merchan- 
dise in the window, or the 
efforts are in vain. An 
tully earns its generous 
space. 

The popular concept of open 
backgrounds — featuring large display win- 
dows through which the customer looks 
directly into the store—has placed addi- 
tional responsibilities on the displayman. 
Nothing looks worse than to see the pinned 
up backs of mannequins or an unshielded 
spotlight. This means that window dis- 
plays must be planned so that they can 
be seen from the back as well as the front, 
without losing effectiveness. 

The open background has many advan- 
tages. It makes the store front appear 
larger, creates a desire on the part of the 
customer to enter the store, and instills a 
feeling of confidence that the latest mer- 
chandise is being offered. 

But it also means that the entire ground 
floor of the store becomes part of the win- 
dow display as seen from the street. This 
places the added burden on the displayman 
of coordinating the entire interior for effec- 
tive display—and makes his part in store 
merchandising more important than ever. 

(Editor's Note: The author will be glad 
to answer reasonable questions relative to 
store design, layout, fixturing, department 
layout and the like. Address him in 
of DISPLAY WORLD, Cincinnati 1.) 


displayman’s 
inviting vestibule 
share of store 


current, 


care 


LOS ANGELES DISPLAY 
ATTRACTS OVERFLOW 


[Continued from page 21] 





Much attention was attracted to a unique 
approach, pictured here, in displaying furniture 
at Barker Bros. 
presented a special upholstered chair promotion 


Fred Bower, display director, 


by securing the pieces to the back wall. This 
achieved the effect of peering down upon the 
setting while standing facing the window. 

The rug was suspended at the rear of the 
window. The pictures either hung on their 
sides or were placed in the foreground on their 
back. The fireplace was also on its back, 
on the floor of the window, while the equip- 
ment and student lamp stood on the rug in 
the rear and jetted out to the front of win- 
dow without visible support. This also held 
true for the table, chairs, table lamps and other 
accessories used. White walls and matching 
masonite on the floor clearly outlined the 
display. 

Summer dresses in pastel prints and solids 
were enhanced by an unusually attractive, 
though simple, background at Ohrbach’s- 
Downtown, pictured here. Ed Mitchell, who 
is in charge of display, attached squares in 
colors of gold, aqua and pink to posts along 
the back wall. On these he applied gold fleurs 
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de lis in two different sizes. The smaller of 
the two was found in groupings of three and 
the larger one alone. The overall effect of 
this combination of colors and the glitter of 
the fleurs de lis in the background gave an 
added sparkle to the merchandise. 

Another outstanding summer dress and 
coat promotion, no photo shown, existed in 
the windows of Phelps-Terkel-Wilshire 
on the “Miracle Mile.” 

Mel Keith, display director used one tash- 
ion per window in either blue or 
green on a mannequin. These were backed 
by a tall screen covered in a French motit 
wallpaper. A straw runner, matching the 
color scheme from the floor with the accent 
the fashion received by the exquisite screen 
proved quite a window stopper. The 
dow was balanced by accessories in 
ferent positions. 

Black silk suits and dresses designed by 
Sophie Gimbel received an extragant treat- 
ment at Saks Fifth Avenue in Beverly Hills 
where Jack Mathess is the store manager 
and Art Alvarado the display director. 
Taking advantage of the “Continental Look” 
advertisements in “Harper's Bazaar,” Art 
included the magazine advertisement and an 
actual black, sleek Continental automobile 
in his promotion. The auto, in an elegant 
setting, was on display near the parking lot 
entrance. 

The window, pictured here, continued the 
theme by the presence of a miniature black 
Continental and a copy of “Bazaar” on the 
floor in the foreground. Three of the six 
windows had enlarged gold forms of the 
trademark of the auto suspended near the 
individual creation, which was on a manne- 
quin, while the other three held a large 
blow up of it on a black velvet backing 
immediately behind the mannequin. Colored 
jewelry or pearls accented each fashion. A 
back drop of muted cobalt blue silk with 
matching color carpeting on the floor gave 
all this elegance a light refreshing appear- 
ance, which is so readily identified with this 
area. 


solid 


win- 
dif- 


A series of windows tied in a cotton dress 
promotion with the announcement of the 
opening of the symphony season at the 
Hollywood Bow! at F. C. Nash in Pasadena, 
Bill Vasquez, display director, suspended 
long-pointed, silver starbursts throughout 
the windows against a sky blue background 
to denote the concerts are held under the 
stars. He interspersed decorative frames, 
about 11 inches by 11 inches in size, among 
the stars. These held many of the 
that would appear throughout the season. 
Mannequins dressed in the chic cotton 
dresses were then spaced at intervals near 
these elegant props. A white sign with a 
sky blue border and lettering identified the 
windows with the caption 
“Symphonies under the stars.” 


artists 


which read, 





Reference Guide Available 
For Color Photography 

Of special interest to displaymen who 
utilize color prints or transparencies is the 
Technical Reference Book, available upon 
request from Color Corporation of America, 
43 West 6lst street, New York City. It 
quickly shows what types of color services 
and products may be used to achieve any 
desired result. 


e speaks louder 
than words 


Eye-stopping, attention- 
getting action begins with 
a dependable, long-life 
Merkie-Korff MOTION- 
DISER display turntable. 


Varied action, i.e. secondary, interrupted and 
centrifugal motions, and special lighting ef- 
fects are easily applied to spark attention. For 
windows, counters or display exhibits. 

An unlimited range of display effects— 
derived from 20 basic motions—are at your 
beck and call from the wide range of Merkle- 
Korff MOTIONDISERS available. Models 
with capacities up to 500 lbs. for standard 
surface mounting, up to 30 lbs. for suspended 
(under shelf) mounting and to 50 Ibs. for 
vertical disc displays. 

And sturdy, carefully engineered Merkle- 
Korff MOTIONDISERS are always going, 
going—never gone, never failing when needed 
most. 


Send for your copy of the new 24-page idea- 


jammed handbook of ideas for getting action into 
your displays! Request Bulletin No. 2050. 


>s MERKLE- 
Bi 


GEAR CO. 
221 N. MORGAN ST., CHICAGO 7, ILL. 





Dallas Display Assists 
Prosperity Stamp Promotion 


As part of the promotion of the sale ot 
Prosperity Stamps by the Dallas Junior 
Chamber of Commerce during the city’s 
current prosperity drive, the window of the 
downtown Delta Air Lines Ticket Office 
was used for a display that attracted much 
attention and comment. 

The window had to be sufficiently “busy” 
in order to focus the attention of the side- 
walk window gazers on the window, instead 
of having their gaze wander through the 
open-front window into the ticket office 
Faced with finding something which would 
cost nothing, but which would give the 
window a feeling of wholeness, zany, gaudy, 
Caribbean beach hats were borrowed trom 
Neiman-Marcus extensive collection of 
resort beach wear. 

The result has been that it is such a 
crazy window that people stop and laugh, 
especially at the monkey tail and flowerpot 
hats. The stamp story was then brought 
to their attention with a well executed 


Loeb’s displayman solves remodel- et, 
o plac ard. 


a 


Alcoa To Use Foils 


In Christmas Promotion 
Research Products Corporation, Madison, 
er ; Wisc., announces that Aluminum Company 
HAT can a displayman do without : 7 as 
nd > Ty : | son th ot America has chosen its decorative foils, 
windows? lat was the question that wages Pl ns 
: | ‘tie . : x. : 2 as advertised in DISPLAY WORLD, to be 
faced Roger L. Clark, display director : rf Spier * . . ‘ 
: ee LaF Ind , , : = used for store window and interior displays 
for Loeb’s, Inc., LaFayette, Ind., departmen | ae : “yeas ee 
" > ; . ae Clark ) ee during Alcoa’s “Star Light, Star Bright, 
store, mg tits © *T *Modcenneg. arK : . ‘° - . . 
—, Cem Ss Cee A acer ener ey peets | Christmas gifts of aluminum promotion. 
came up with a promotion, of which he can ‘«. - © 
justly be proud, around the theme “Loeb’s Re- 


ing problem with circus promotion 


gear 


... Circus wagon hides scaffolding 


Interior continues theme 


_ e & SS 
* ae & © 
LAeeee: 


Art Enhances 


modeling Circus of Values.” 


While the promotion was Clark’s design, | j 4 Rosenberg Display 


he gives a great deal of credit to Lloyd Mike- 7 | an Modern Art was used to enhance transea- 
sell, his assistant and display carpenter, for = , sonal black dresses by Rosenberg’s, Mil 
the quality of the finished product. be. 5 waukee. Paintings displayed in a window 

Clark admits that the theme is simple and See were for sale as part of a center-wide art 
far from new and original, but the special “Se = fair at Capitol Court shopping center. A 
treatment has proven very successful as a * definite increase in traffic was noted during 
display attempt to help get trafhc into the the tair, which is an annual event. 
store at such a time. 

The large circus wagons cut from marine 
plywood and appliqued on the construction 
barricade, top photo, along with the 14-foot 
clowns and circus tent top can be seen for 
blocks and certamly have given the much 
needed color and design to a dull scaffolded 
store front. Entrance to the store is gained 
through either end of the display. 

The cardboard  tube-constructed circus 
wagons, bottom photo, standing over six and 
a half feet high that occupy the main floor 
ledges helped carry the theme into the store 
interior even with the handicap of having part 
of the floor torn up also for remodeling 
construction. 

Adding even more attention to the main 
floor is the calliope, center photo, catching 
the eye ot both young and old. 

The advertising department also latched onto 


ee ee ee ee ee ee 


——_ 
. i i ee ee es 


— 


the circus bandwagon, using the same circus 
wagon idea as the store front across the top 
of a two-page spread proclaiming the values 
during the event. 

Thus the older “circus theme,” with simple 
color and humor has proven capable of over- 
shadowing the noise of the hammer, the lack 
of the windows, the jungle look of scaffolding 
and all the rest of the headaches that always 
accompany any remodeling project. 
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WEYTEX* 


die-cuts 
without 
breakout 





EEE: uy 


..no breakout—the proof is in the punching! 
















You get longer die-life 
using WEYTEX* HARDBOARDS 


Looking for a hardboard you can die-cut economically? Put WEYTEX* to 











|\4-SQUARE | the test. Here’s a different hardboard that extends cutting-tool life, reduces 
STANDARD wasteful breakout and retains high strength characteristics after die- 
WEYTEX cutting or punching. You can use mating dies for long-run production 
cutting. Steel rule dies work well for shorter runs and board thicknesses 

ee of 1/12”, 1/10” and 1/8”. 

PERFORATED WEYTEX-STANDARD, TEMPERED and PERFORATED types have 
WEYTEX other “built-in” characteristics adaptable to your high-speed production 
needs. WEYTEX machines clean ...sawing, routing, planing, beveling and 

1 Le = agg oe ge ge shaping to specification. Panels bend to short radii and form to shallow 
3/16”. 1/4”, 5/16” draws. And light colored WEYTEX finishes and grain-prints beautifully. 
Widths: 4 ft. For these reasons WEYTEX is your best hardboard buy. It costs less, 
works better and finishes easier than other materials you may be using. 

Lengths: 8 it. to 16 ft. Investigate WEYTEX for your veneered furniture, kitchen cabinet, outdoor 


sign, display or other industrial applications. 


WEYTEX 


HAR DBOAR D S © -zm™ res. 


For interesting facts, write: 
WEYERHAEUSER SALES COMPANY 
Special Products Division 
Tacoma, Washington 





A WEYERHAEUSER FOREST PRODUCT 
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PONTIAC eateu 


DISPLAY 


Here... 
and There... 


new and modern way of presenting 


watches is among the displays at the 
Exhibition. Van Hoogstra- 
Kinsbergen whole- 
created this display 
of Pontiac watches, in which mannequins 


Brussells 
ten, displayman tor A. 
] 


sale firm ot Brussells. 


white or black glass wool play a 
Their free-flowing lines and 
lend a 


presentat 10n 


pre- 
eee. 
CULL LiL Ti it. 


feeling ot motion they incur 
ot expectancy to the 
ot the watches. 

In this large window, separated into three 
sections, the first grouping of mannequins 
: he ever-changing date: in 
featuring waterproot 
with bubbles, 


mankind 


- 43 — > 7? 
are pointing at t 


the center scene 


watches mermaids play and 


the third section denotes WoOr- 


shiping the automatic watch. 


This lar window ot Steinbach 
Park, N. j., 


art exhibition at the store july 
Displayed in the photo shown is the 


ge open 
Company, Asbury was part of 
the 10-day 
4-14 
work of Julius Victor Provine of Red Bank, 
N. J. A different artist exhibited each day. 
\lso attracting considerable interest were 
the paintings in the other nine 
than 200 
store. 


Falls. N. |}. 


windows 
displayed in the 
Old Mill 


cooperated 


and the more 
imterior ot the 


Tinton 


Gallery, 
with the 
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successtul and 
Edwin A. Natter 


store for this 
promotion. 
director. 
Julian L. Wright, 
Ellis Company, 
won the first prize of $500 in Hanes’ South 
Pacific Display Contest with the display 
of the firm's ladies’ hosiery pictured here. 


enlightening 
is the display 
display director of 
Stone 


Around the slogan “Buy your suntan by 
the pair,’ Wright created this attractive 
window with a South Seas atmosphere 


Columbia's cen- 


Ltd., Van- 


British 
Woodward Stores, 


Commemorating 
tennial year, 


(;reensboro. N. 8 ‘ 


couver, created this display depicting Wood- 


ward’s original store in 1892. All figures 
and properties constructed in the 
store's own display shop and the merchan- 
was throughout the store. 

Although the continue 
throughout the year, only the oldtime pic- 
tures of Vancouver and fir branches which 
frame all the windows will remain 
throughout the summer and fall to carry 
the Centennial atmosphere, leaving the win- 
clear tor regular promotions, H. 
Aiken, display manager, explained. 


were 


selected 


celebration will 


store's 


dows 
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CALART's new Christmas line gives you unlimited choice in 
hand-fashioned beauty . . . exciting arrangements of WAX 
PROCESS flowers and foliage, and plastic fruit. Write now for 





the new catalog. 


CALIFORNIA 
|S ARTIFICIAL FLOWER CO. 


400 RESERVOIR AVE., PROVIDENCE, R. I. 
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LEMENT Jj. KIEFFER, JR.,_ has 

earned the title of head protessor ot 

the “one-thought” school of window 
design. As chief advocate ot the one-item, 
one-price, one-brand window content, Kiet- 
many years, proven its sales- 
manship value for Kleinhans of Buffalo, 
America’s clothiers 
devoted exclusively to men and boys. 


fer has. tor 


which ranks as largest 
As display manager, Kieffer has the monu- 
task of planning displays in the 26 
main store and five win- 
Plaza store. He accomplishes 
this with the aid of two displaymen who 
get into the Each has 
an assistant or fixture boy, and one main- 
tenance man cares for all properties. Kieffer 
installs all special displays personally, tor 
which he is nationally famous in the men’s 
wear field. 

The work is simplifed by having the 
buyer tor each department determine which 
item he wishes to feature one week in ad- 
vance of its showing. Space he will be 
allowed will depend upon the volume of 
his department, but window location will be 
alternated each week in fairness to all. 
Clothing, doing the largest volume, naturally 
receives the lion’s share and the best 
locations, invariably nine windows a week 
in the main store. 


, 


mental 
windows oft the 
dows in the 


actually windows. 


These windows are allocated and charted 
by the president of the firm, who, in turn, 


“One-Thought” Windows Successful 


Kleinhans’ windows proclaim one- 
item, one-brand, one-price...Un- 
symmetrical arrangements achieve 
attractive, interesting results .. . 
Showcards play important role... 


Price tickets advocated 


relays the necessary information to Kieffer. 
He conceives the ideas and discusses them 
with his two displaymen, who need little, if 
any, instruction, having been with Kieffer 
for 28 and 30 years each. 

In designing his windows, Kieffer adheres 
strictly to the “one-thought” practice of 
limiting each presentation to one particular 
price or price range, manufacturer’ s 
brand, one item and, if possible, one color 
or style. In planning his windows, he says 
that fixtures assist, but any distraction from 
the major item should be avoided to gain 
and hold maximum attention. As there are 
exceptions to every rule, he occasionally 
includes related items of merchandise in the 
same window, such as augmenting 
with colorful hosiery, shirts by neckwear 
and hats by gloves. 


one 


shoes 


More attractive and interesting effects are 
obtained through unsymmetrical arrange- 
ments, Kieffer believes. He is inclined to 
place a fixture or piece of merchandise on 








one side of the “center line” to be offset on 
the other by a totally different unit. 
He warns that in this connection it should 
be remembered that the shape and color of 
the object has an effect on the apparent 
balance. 

Showcards, he insists, play an important 
role in all windows, and should be in com- 
plete harmony with the display. In _ the 
spring, green lettering is used; in the fall, 
brown: and at Christmas, red and green. 
In many of his windows there are special 
cards with copy that links definitely with 
the merchandise, usually a play on words. 
These thoughts register quickly in the minds 
of the passersby, Kieffer claims. In addition, 
price tickets are generally used, and have 
proven their value in making the windows 
actually sell. 

As fine examples of his work, 
the four windows shown here. 

In the window promoting Borsalino hats, 
he frames the Italian gondola scene with 
two black velvet panels. These are em- 
bellished with bas relief heraldic shields. 
Simulated gondola posts flank the setting. 
Illustrations from Italian magazines plus 
miniature hats are added attention arresters. 

A breezy way to feature summer shoes 
uses an enlarged copy of the music of “In 
the Good Old Summertime.” Two large 


side 


observe 


musical notes and a laughing sun done in 
gold and yellow are 


suspended from the 
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ceiling and act as a foil to convey the cool 
impression. A whimsical figure completes 
the setting. 

To welcome a delegation of visiting magi- 
Clans, Kieffer incorporated a huge topper 
made ot black velvet, illustrations of magi- 
cians at work, with added cards and rabbits. 
\ miniature trickster is pointing to the card, 
which reads, “It’s just like magic .. . Wash 
n Wear... Hocus Pocus and its ready 
to wear.” 

Marco Polo seems very interested in his 
travels as luggage is suggested in another 
window. S1x world photos, three to a side, 
and the center panel conveyed this idea. 

In conclusion, Kieffer offers his opinion, 
upheld by most persons in close contact with 
the industry, that the displayman is an 1m- 
portant tactor in selling and his importance 
will increase as the art of window display 
is developed and perfected. The oppor- 
tunities in the field for men and women 
with ideas and a capacity for intelligent 
effort are very real.” 


Exhibit Firm Creates 
"Tic Tac Dough" Machine 


Messmore & Damon, Inc., which has de- 
signed and built the exhibits for Presidential 
inaugurals, Miss America pageants, Atoms 
For Peace and many other bits of Amert- 
cana, has created an ingenious machine for 
the NBC television show “Tic Tac Dough.” 

Operating on a limited budget when the 
show first started, the firm was required to 
accomplish the impossible, when asked to 
devise the machine which changes categories 
for the contestants’ Xs and Os. It did just 
that with little more than cardboard, tin 
cans and talent, and built the machine that 
was used for a year until the show was 
sold for an evening time slot. 

To celebrate the occasion Francis Mess- 
more was commissioned to create a new 
machine. The result is an all-metal, finely- 
tooled electronic marvel, much more compli- 
cated than the tick-tack-toe boards we used 
in our youth . .. but then, the stakes are 
higher today. 


Richker Retires 
From Display Business 

After a life-time in the display industry, 
I. Richker, founder of Southern Importers 
& Exporters, Houston, Texas, has retired 
and sold his interest to his long-time asso- 
ciate, Milton A. Frost, Jr., making Frost 
sole owner. Frost has had more than 24 
years experience in the theatrical and dis- 
play field and is now working on plans for 
enlarging and expanding the firm. 


New Vue-More Catalogue 
Contains Motion Aids 


Sales-Attracting motion for displays is 
covered in a new catalogue issued by Vue- 
More Corporation. It demonstrates the 
function and dramatic possibilities in a mo- 
tion display. Included are turntables, mo- 
tor boxes, ceiling turntables, rotating elec- 
trical outlets, tier structures and slow-speed 
animation motors. Write to 601 West 26th 
street, New York 1, for copies. 
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Eastern Distributor 


EMPIRE DISPLAY MFG. CO., INC. 
45 West 34th St., New York, N. Y. 


Vanuiactiired only by 


od iy Wah ied ie) lengie) me) mee Valle) 1. iF-\ 
3820 Grove Street, Oakland 9, California 
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By ROBERT M. HEILBRON 


The holiday season actually starts around 
Thanksgiving and lasts until after New 
Year’s Day. With the festive atmosphere 
comes gala parties ... which means lux- 
urious clothes to be bought and worn 
and displayed! 


As we know by now the Empire look 
is the important one, and in our first 
sketch we've gone all out Empire, actually 
really few props, a papier mache eagle 
with a swag of some material that drapes. 
A striped background and typical Empire 
bench for accessories. 


This very simple men’s suit window based 
on a Mondrian designed background can 
be done with wrought iron cubes of various 
sizes with ply wood. The display man can 
copy paterns of the suit material in color 
on large cardboards which carries out com- 
plete Mondrian design. 
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Our children’s party window can be done 
in many ways. I chose this easy way to 
A bright 
background, lanterns or any other festive 
items can be hung to give the party mood. 
A table with a birthday cake or maybe a 
Not 
trated, I suggest the use of snappers, con- 
fetti, etc., all 
can think of, you 


go too far with a children’s window. 


illustrate. colored paper in the 


Thanksgiving children’s party. illus- 


children’s party props you 


as we all know can’t 





This is the window that definitely states 
the season — pure luxury items. To start, 


your most expensive dress, probably fur 
trimmed. Glass shelves hung by brass chains 
holding the best blouses and sweaters in 
your collections. Perfumes, jewelry and on 
the floor raised by clear plastic shoe stands, 
the most impractical of all your shoes. In 
all a complete luxury window, for this is 
the time to push the non sale items and see 
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memo from r.m.h. 


A shadow box window with a suggestion 


of winter to come. A man’s hat head with 


scarf, the gloves pinned to the top and 
bottom of the shadow box; the _ sides 
painted a deep blue with snow flakes 


either painted er applied to the sides. 
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Caan Heads Display 
For House of Seagram 


The promotion of Alfred Caan to national | 


display manager for the House of Seagram, 


Inc., has been announced by Robert Bragar- | 
nick, Seagram vice-president in charge of | 
Caan has been manager of the | 
company’s display and installation depart- | 
ment in metropolitan New York City. Pre- | 
viously he was sales promotion manager | 
for the Seagram-Distillers Company divi- | 
sion. In his new capacity, Caan will co- | 


marketing 


ordinate the company’s display personnel | 


and the display installation companies tor 
the firm 

Caan joined Seagram in 1935 in the com- 
pany’s New York display shop following 
extensive experience in display work with 
large department stores in 


display school in Hanover. 


Gibson Develops 
Panoramic’ Fixtures 


“Panoramic,” new line of fixtures for dis- | 


play and stock-storage of greeting cards, 


gift wrappings and party goods, is now | 


available to retailers of Gibson Art Com- 
pany, Cincinnati, products. All exposed 
except display tiers of these 
new fixtures are covered in Formica 
laminated plastic. Through the elimination 
of end panels, except at terminals of the 
entire panorama, there are no “fixed” breaks 
in the tiers which display the cards. Elimi- 
nation of double fixture ends at four foot 
interval also gains valuable display space. 


surtaces, 


New Sign Cleaner 
Placed On Market 


A new all-purpose sign and exhibit booth 
cleaner is now ready for distribution. It 
is called Cleen-Fast No. 500 and is manu- 
factured by Boulet, Brede, Hylton, Inc., 2211 
N. E. Broadway, Minneapolis. The product 
cleans all kinds of signs and hard surfaces 
in exhibit booths, such as plastic, plexiglass, 
porcelain, stainless steel and aluminum. No 
water is required. 


Retail Merchants Convention 
Scheduled January 12-15 

“Selling is Everybody’s Job” will be the 
theme of the 48th Annual Convention of 
the National Retail Merchants Association 
January 12-15, at the Hotel Statler, New 
York City. 

According to George W. Dowdy, associa- 
tion president, the meeting will concentrate 
attention on the job of mobilizing the 
entire store for more productive and more 
profitable selling. 


Color Display Lamps 
Guaranteed For Year 


A complete new line otf indoor “special | 
Nu-Lite | 


effects” color display lamps by 
Corporation, Newark, N. J. Called the Hue 


Ray Royaline, the lamps come in six colors: | 
red, blue, pink, green, yellow and amber. | 
The lamps carry a one-year replacement | 


guarantee Displaymen wishing to learn 
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France and | 
Germany. He is a native of Bad Kreusnach, | 
Germany, and was educated in the art and | 


Your New York 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Disploy 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. R. DO. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Disploys 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 














more of the line should write tor the firm’s | 


free brochure. 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units. 
Backgrounds, Novelties 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





BUYING GUIDE | 


Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Christmas Balls, all colors and finishes mac 


to order. Finials, Glass and Plastic Prisms, 
Apothecary and Lab. Glassware, Wire Goods. 





A, Lutz 
3 West [8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 
of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 
Miya Company, inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-365C 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Medic 


WI 7-7618 











Louis Schneider Corp. 
6 East Second St. OR 4-372 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-848 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





Stroblite Company 
75 West 45th St. Cl. 5-791 
GLOWING FLUORESCENT COLORS 
BLACKLIGHT LAMPS 


For Spectacular Displays, Decorations, Etc. 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 


It's Always MARKET WEEK in New York 













INDIVIDUALITY IN DESIGN 


TO PUT | 


DRAMA J 


INTO YOUR : 


FALL AND & 
WINTER 4 


DISPLAYS ede 


























There is that 
“something” when 
incorporated in the 
displays and interiors of 
America's progressive stores 
that gives them a person- 





ality which invites the passerby and 
incites him into a receptive mood for 
the merchandise on display. It is 


that "something" that comes from the 
selective use of well-designed decorative 
units to dramatize both the store and its 
merchandise. ... and in New York, the 
display center of the world, one will find the 





foremost display originators and designers 
who can do wonders for your own store. 


Consuit them for your fall and winter displays. 


IT’S ALWAYS MARKET WEEK IN NEW YORK 


NEW MEDIUM FOR DISPLAYS 
Displays Replace Clerks Kolinski, Philadephia, proved to be effective 
In New Shop-A-Teria at selling turs, which were used to com- 
for plement some 30 paintings in the window 
and along the walls of his. store. An 
amateur artist himself, Kolinski exhibited 
some pictures he owned and others borrowed 


Point-ot-sale displays will substitute 
sales clerks in the revolutionary seli-serv- 
ice Shop-A-Teria, Inc., a specially designed 
low mark-up junior department store in 
Elgin, Ill. According to E. J. Kleckner. from local artists. Entitled “Fur Is An 
president of the supermarket-style store. Art,” the exhibition ran for two weeks, 
during which time display volume ran up 
a reported 100 per cent. Kolinski commented 
that the window display brought many 
in off the street.” 


seli-selection, open-display merchandising is 
the only answer to rising operating costs 
that continually cut deeper into the retailer's 


MODELING COMPOUND | ™*"8i2 of profit. He explains that “at- People “in 


tractive point-of-sale ideas are being sub- Sh 4 & . Dir | fies 
Since 1953 a Favorite in the Hobby and stituted for costly ‘sales talk. Special fix- oe a ee Ss 


Craft Market tures display all items to their best advan- Available September Poh | 3 

@ Interesting Texture @ Easy-To-Use tage and displays have been designed to The 1958-59 Director) ot Shopping Cen 

@ Feather-weight @ Fire-Proof make the merchandise attractive to the ters im the United States and Canada has 

@ Decorative Color customer.” been published and will be made available 

ideal for built-up displays of all kinds. iid Dai September 1 by The National Research 

Send for FREE Sample Art Helps Sell Furs Bureau, Inc., 415 N. Dearborn street, Chi- 

PERMACRAFT PRODUCTS. INC. f S cago 10. It will contain over 1,900 suburban 
' For Philadephia Merchant , 


550 E. Erie St Bainesville. Ohio shopping centers in the U. S., Canada 


An art exhibit in the store of Maurice and Hawaii. 
Low-priced Quality TURNTABLES ~~~ {coe ee oe a epee 
Ee ae r TRADE PERSONALITIES Noli) By Cover-—> 





pletely enclosed 





turntable is our 

newest It is 35%” high 
with 7',° bakelite tep. It f+a% ' 
is quiet and efficient. Will ° ... ; 

carry a 25 Ib. centered if : 1s ot BR Born IN ANPOVER, KANSAS, ON 
ee i aes & EASTER SUNDAY, MARCH 23,1913. 
mie rie He = . aa , FIRST TASTE OF DISPLAY WORK 
eth turntables are sturdily = 5. 19018 $8.00 eS ; TRIMMING WINPOWS AND......... 


constructed. Have 44" steel 


spindles riding on ball bearings Standard models are -. 5 - WRITING SIGNS FOR SEATTLE 
24. RPM clockwise direction. Motor and 8 cord UL ap- ie a" PRuG. STORE CHAIN. 





preved. Special speeds and direction upon request. 


turnta- 
designed 
for the dis- 
play manu- 
facturer. is our old 
work horse of which 


there are many thou- 


national advertisers. , ; AS FIXTURE Boy 
The 9%" top is of prest- . yp ANO WORKING UP 
wood and the chassis is No. 1001 $7.00 S<9 = 4 TO ASSISTANT 


— “= It ro 7 s " | | Rwy LATEE STARTED [se 
een a avortie with ve 
wy 


open. Display people prefer 
this type to build inte displays. Attractive prices in quantities. 





DPISPLAY MANAGER vat 
aes ) AT MACPOUGALL & /Z 
The Birk Mfg. Co., Niantic 2, Conn. ; Soutuwick Co., 
NS y, SEATTLE. THEN | 
AS DISPLAY MA | 
OF THE OLD FISCHER Co.. 














Dearreco IN 1945 AND ASSIG- 
NEG TO DEVELOP ANP PROPUCE 
TRAINING AIDS AND EDUCAT- 
I\ONAL MODELS FOR. NAVAL 
OFFICER PERSONEL.. 


FOUNDER OF 
CREATIVE PROMOTIONS 
OF CALIFORNIA, OAKLAND 


DISPLAY LETTERS | | Aree war Kerurnep 1 TACOMA WHERE HE AND 

Wood 1 HIS WIFE, EVELYN OPENED AN EXHIBIT AND DISPLAY CONST. 

pee pee a tage peo ma “RUCTION BUSINESS UNTIL 1948. MOVED THEN TO OAKLAND CALIF 

in stock ready for immediate ship- WHERE HE WORKED AS DISPLAY MGR. FOR SEVERAL STORES. 

ment. Write for catalog, price list PRESENT BUSINESS IS “CREATIVE PROMOTIONS OF CALIFORNIA’ 
' : WHERE HE MANUFACTURES THE FAMOUS *KEY POLE ” 

SPANJER BROTHERS é 


1160 N. Howe Street, Chicago 10, Ill. 


Natsey Road, Parsippany, 0. 5. rd THEY HAVE THREE CHILDREN. YOUNGEST BOY 
OHN, IO IS QUARTER MIDGET RACER ...... 


) RISBON ANP TROPHY WINNER , &ND 
WINDOW DISPLAY | THIS SPORT IS THE FAMILY HOBBY. 
State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
Y 


professional! course in N C. Free placement. 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 


Ouwr Greductes cre in Demand 
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Shitty 


1147 WEST OHIO STREET CHICAGO 22, NLLINOIS Monroe 6-3500 


To the Readers of 
Display World Magazine 


Gentelman: 


Italian lights were originally discovered and imported by 


our company. 


There are many copies but no one gives you an 


absolute guarantee as we do, and no one has our complete range 


nor our crystal clear reflectors. 


The following items are the 


most popular for both display and re-sale: 


#23... a 35-light string with clear plastic flower rosettes 
#45... a 35-light string with clear plastic bell rosettes 


Both can be purchased with either white or green wire and clear 


or multi-color bulbs. 


color. 


Also all bulbs can be obtained in any one 


For those of you who must have U. L. approved lights, 
we have them with tiny screw-in bulbs in sets of 24 and 30. I 
will be happy to answer any inquiries about these or advise you of 
an extensive variety of special strings you can choose from. 


Very truly je 


Gene WibraTe 


GEORGE SILVESTRI 





Barton Wins Contest 
Of Father's Day Displays 


(. H. Barton, 
mans Inc., Chattanooga, 
prize in a national 
sponsored by 
ning 


Love- 

first 
contest 
His win- 


display manager at 
Tenn., won 
window display 
Pioneer Industries. 
display of men’s wear 

which won for him a handsome Philco con- 
and a $100 record 
Day display built 
Party tor Pop.” 


radio-phonograph 
library, was a Father's 
around the theme, 


sole 


“(Give a 


Carl F. Skaer, 

Display Veteran, Dies 
Skaer, display 
for McCurdy’s of Rochester, 
for 17 died July 20 in 
morial hospital in Buffalo after a _ long 
illness. A native ot Kansas City, Skaer 
came to Rochester in 1929 and joined Mce- 
Curdy’'s 
ment in 


Carl F. and publicity di- 


rector 
Me- 


years, Veterans 


his retire- 
early 


until 
received his 


where he served 


1948. He 


dis- 


———— 


acCesst ries, 


ee 


the guidance ot Dan 
S. Martin Company, 


play training under 
Reid of the former T. 
Sioux City, lowa. 

Skaer served in World War I and was 
disabled by poison gas in France in 1918. 
He returned to Europe in 1927 as French 
horn player with an American Legion band 
on a good will tour. During World War II 
he helped establish the Rochester Liberty 
Bell War Bond drive. 

He is survived by his wite, 
living at home, 80 Brook road, 
N. Y., and a son and daughter. 


Shyne To Direct 
Davis Display 

Peter Shyne is the new 
for Sterling Lindner Davis, Cleveland. For- 
merly supervisor of display in the branch 
stores tor the Lit Bros. Co. of Camden, N. J., 
Andrew Sutcliff, who 
Shyne had been with Lit Bros 
Sutcliff with Davis for nine 


Marion, 
Pittstord, 


display director 


he succeeds has re- 
tor 


yea®&s. 


signed. 
12 years; 





FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZZLERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD 


RIVER GROVE, ILL. 





DISPLAY-ART SERVICE & SUPPLY 


Rectangular Antique Washing Machine 
Reproduction of Ancient Mummy Case 
Antique Fancy Cast Iron Bedsteads 
Antique Wood Carvings—box of 12 
Western Branded Fencing Units from 
Send for our complete list of Display items 
BRUCE SPECIALTIES COMPANY 
Mfg. and suppliers of unique display props 
RR-1, Dept. DP Hartiand, Wisconsin 
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SNOW e SNOW e SNOW 
GROUND STYROFOAM 


in 14 Ib. (met) corrugated cartons 
Ib., 25 25e per Ib.; 


100 cartons and up @ 18e per Ib. 


FOAMPAK CORP. 


10 cartons @ 28c per 
50 cartons @ Je 


F.O.B. factory. 


400 North 12th St. 
Philadelphia 23, Pa. 


cartons @ per Ib., 











ELECTRO 
MOTION 
TURNTABLES 


DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 





more, at lower 
n tural ONLY complete 
a rova 
cf UL appr ot- 
th at ON. Electro- -motion 
echan esi 


ables —_ 


Electro- ——— 





b. load. 
50 invited. 
jabie if 
Many varia ans. 
% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 


ELECTRO-MOTION CORP. 


a 
’ 
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| Filigree Panels 
| Come In Two Patterns 
Filigree panels for display are being 
offered for the first time through U. 53. 
Shutters, Inc., in two patterns, rectangle 
and ring. The rectangle panels are 17 
inches wide by 74 inches high; the ring, 18 
inches wide by 76 inches high. Frames are 
of 34-inch clear pine and the filigree inserts 
from %-inch hardwood plywood. Informa- 
tion can be obtained from the firm, located 


at 420 W. 45th street, New York City. 














The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


Use Real Telegrams 
In Window Displays 

A telegram reproduced ina display should 
be a genuine wire, not an imitation, if you 
want to win the shopper’s confidence and 
good will, says Western Union. This is one 
of several tips for displaymen in a new, 
tree, eight-page booklet called, “How To 
Reproduce Telegrams In Your Advertising.” 
Copies may be obtained trom the Adver- 
tising and Sales Promotion Department, 
The Western Union Telegraph Company, 
60 Hudson street, New York City. 


Fall Fashions 
Sparked By Champagne 

As a sparkling complement to the glamor- 
ous new fall cocktail dresses, champagne 
was featured in the Fifth avenue windows 
ot Arnold Constable, New York City de 
partment store. Devoting two windows to 
the promotion during July, each window 
featured a festive cocktail table with six 
dummy bottles of champagne and a cham- 
pagne bucket. Empty champagne glasses 
were gracefully placed on the cocktail table 
and were also used as a charming display 
to trame jewelry, gloves and other acces- 
sories tor milady’s first fling with fall 
tashion. 











Compete At Festival 

Rene Landry, representative of Corham 
Artificial Flowers, was one of 12 flower 
authorities who lectured and made demon- 
strations at the Flower Arrangement Fes- 
tival, arranged by Jordan Marsh Company, 
3oston, in June. He was the only speaker 
concerned with the beautiful effects possible 
trom artificial plastic flowers, alone and in 
combination with the real ones. Other demon- 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





strations and lectures of this nature are 
planned by Corham at more than 150 retail 
stores in the United States and Canada. 


Miriam Starkman 
Died July 22 

Miriam Starkman, wife of Dave Stark- 
man, head of the Los Angeles display manu- 
facturing firm of the same name, died on 
July 22. Mrs. Starkman was well-known 
in the display industry, having attended 
trade shows for many years with her 
husband. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY |, NEW YORK 
EXeter 2-3890 


New Catalogue Contains 
Christmas Decorations 

In addition to a complete list of Christ- 
mas ornaments and decorator items, a new 
catalogue by Hub Floral Co., Soston, con- 
tains imitation fruit, flowers and foliage and 
many other items of interest to displaymen. 


*T.M. 
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Your center for display industry ad smcenve coment 
formation . .. headquarters for locating HOTEL NEW YORKER 
supply sources ... sponsors of June and SUITE 419 


December Market Weeks yearly. NEW YORK 1, N. Y. 








LV Br 


to get more/ ATTENTION 7 ai {for YOUR DISPLAYS 


ris ras 


RS = SILVER GLASS TINSEL’ 
Unmatched for spi ... truly economical... nothing, but nothing, 
can match the sparkle of Potters Silver Glass Tinsel in silver or in your choice of colors 


For longer lasting brilliance, silver is available in tarnish-resistant grades. 
And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 
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Sy, 00 Mao 


presents... 


the new 
~~ PREAKNESS 


=yar-leal-)milelt-je 
SLEEK — TRIM 
COUNTERS 


Unique Spray Technique 


Brooklyn man’s decorative hobby 
may soon turn into profitable ven- 


ture .. . Do-it-yourself spray and 


daub kit may be marketed 


handiwork in New 


Displays of 


York are customer-catchers 


S a result of the extraordinary public 
A acceptance of his artistic hobby, Sylvan 
Falk of Brooklyn may soon market a 
do-it-yourself paint spraying kit, which will 
be of interest to displaymen who may wish to 
obtain his novel effects. 


Armed with the new cans of paint under 
pressure, like push-button shaving cream, and 
patented sponge-texturing technique instead of 
the artist’s brush and palette, Falk concen- 
trates his hobby on decorating musical instru- 
ments, whiskey bottles, decanters, glasses, fur- 


Particularly impressive is his treatment of 
the real instruments, as pictured here, placed 
against rich background of foliage, plywood 
music notes and artificial leaves before framing. 
Churchill's Restaurant of New York City 
featured a display of them for eight months 
and reported that business had increased sub- 
stantially as result of the display. Continued 
interest was maintained throughout the period 
by changing one or two units each week. 


Newberry’s new department store at The 
Miracle Mile posed the instruments on peg 
board together with sheet music, records and 
record players in a recent window that proved 
a surprising trathe stopper. Another New 
York City department store is planning to 
use large 17 inch by 21 inch imitation oak 
leaves in a forthcoming fall presentation 
throughout the windows and interiors and Falk 
is to do the fall effect for them. This is but 
one example of the many ways in which the 
technique can be used in the display field. 
Certainly this new decorative treatment adds a 


new and interesting note to prevailing dis- 
play decor. 


niture, picture frames, cold cream jars, 
foliage or anything that suits his tancy. 
Warmly beautiful, modernly de- 
signed counters made to push 
around to meet your changing 
display needs. 

Sturdily built to Store Kraft 
quality standards of %” panels 
with hard-filled face to give 
smooth enamel finish. 

Overall size 30” x 60” in 24” and 
30” heights (middle shelf avail- 
able in 30” height at slight ex- 
tra cost); choice of three mod- 
ern (8) leg styles — tapered 
round wood with brass ferrule, 
tapered round metal with brass 
finish or square metal with brass 
finish; dual attachment plates 
so legs may be installed straight 
or at an angle. Write for finish 
samples of two standard two- 
tone colors, light gray with dark 
gray and tan with dark tan (ask 
for prices on special finishes). 


$56 SO with sliding 
‘ doors 
without slidin 
$51 OO doors . 
F.O.B. Factory 


Available 
for quick delivery - 


write at once 


The STORE KRAFT Mfg. Co. 


298 No. Main St. Beatrice, Nebr. 





Store Kraft - 

For 37 years planners, 
designers and manufacturers 
of quality fixtures 





— Sylvan Falk and orchestra — 
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vy, SOA pes DISPLAY MATERIALS 


REALLY RING THE BELL ! 


.S Reyburn‘s Christmas 


Prints lend an air of 
holiday cheer to your 
store — quickly, easily and 


AF 
) Cop a inexpensively. 


Our corrugated borders are the 
perfect trim for windows, 
shelves, display tables, 
ledges and columns 
during the holiday 
season. 





ALL REYBURN PRINTS ARE FURNISHED WITH BACKING PAPER CLEARLY LINED EVERY INCH 
IN QUARTER INCHES FOR EASY MEASURING AND CUTTING EVEN WITHOUT A _ RULER. 


THE REYBURN MFG. COMPANY, INC. ye PHILADELPHIA, PA. Ye ROYERSFORD, PA. 
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Forms illustrated left to right: J-52, J-51, J-50, K-10, C-20, C-21, C-22 
Write for latest catalog — D-98 
See Our Exhibit— NAT. SHCE FAIR, BOOTHS 80-8] 
Exhibition Hall. Palmer House 
SHOE FORM CO. INC. 


the perfect form for any sock display. New York City Auburn, New York St. louis, Mo. 
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—Maquelie=z 
} “SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


af 
ga 7 atari? | SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


MODEL “A” “37° 


With new “Magnetic” type 
lock up. Greatest advance- 
ment in sign machines within 
last 25 yeors. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 
orrangement. 


MODEL "B" 


A medium priced sign mo- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 


Many national chains have 
from 50 to 500 or more Sign- 


press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX I-144, ADRIAN, MICH. 





ZARIA'S ZARIETTES as used by Gil Squary at Best & Company, New York 


Practical, amusing, durable — Engineered wire construction, 
hard rubber heads, hand decorated Boys and Girls, Sizes 2 to 
12, $30 to $39.50. Removable from base, detachable arms. 


® 
3 SONA DISPLAYS @ 434 Sixth Avenue @ New York 11, N. Y. 

















DRAMA ... THE BIG WORD 
IN MANHATTAN DISPLAY 
[Continued from page 27] 


mannequin wore a green and blue plaid, 
black shoes, and gold jewelry. 

A white moire covered platform and back 
frame, with details drawn in rust and black, 
formed a rich, yet simple background tor a 
setting at Milgrim’s, shown here. The 
display director, Joseph Miller, chose formal 
black creations for his mannequins and let 
the costumes and the poses ot the manne- 
quins create the drama for his set. The 
back wall of the window was in black 
The floor was carpeted in piled black. 

oth mannequins wore black gowns and 
black shoes. The first one wore long black 
gloves, a small black hat, pearl earrings, 
a rhinestone necklace, and carried a black 
bag. The second wore a black feather hat, 
and rhinestone jewelry. She carried a 
tolded tan in her hand. 

Copy for the window was “Fabulous first 
fall forecast — the Empire Silhouette, Gown 
Salon, 2nd. Floor.” 

A dramatic bridal scene at B. Altman's, 
where Louis Villela ts director of display, 
had two pale green arched frames as the 
backdrop, and in effect the screens sug- 
gested a distance perspective. The wall 
behind the screens was dark grey. The 
window floor was a yellow, strewn with 
vellowed pebbles. 

A brown toned pedestal stood centered 
in front of the two screens and on it stood 
a bronze cherub holding an urr on its 
head. <A fern grew in the aged urn. Near 
the copy card, at the window front, lay two 
copies of Bride And Home magazine, one 
spread open. The copy read “It’s Brides 
Week at Altman’s! Heres the gown she's 
dreamed of, touched with exquisite Alencon 
lace. Altman’s Third Floor.” 

A mannequin wearing the teatured bridal 
gown stood near the center of the setting. 
She carried a bouquet of white flowers 
with tronds of dried maiden hair terns 
that added a touch of pale gold to her tor- 
mal white ensemble. 

To the left stood two mannequins dressed 
as bridesmaids, each wearing a_ golden 
orange-colored silk dress with matching 
satin sandals, matching toned hats, white 
gloves, pearls, and each carrying a bouquet 
using more of the pale golden maiden hair 
ferns as background but with golden orangy 
hued flowers. Foliage plants in the boxes 
outside the window added an extra touch 
of festive decor to the window display, 
which is pictured here. 

In another exciting series ot displays, 
tor Tiffany, Gene Moore, the display di- 
rector, turned to summer sports tor 1n- 
spiration. Each of the five Tiffany windows 
suggested a different sport, and the ap 
propriate properties were in chalk white. 
The sports were horseshoes, bowling, base- 
ball, underwater swimming, and croquet. 
For the window on croquet, which is pic- 
tured, floor and wall were covered in white 
felt, with blue light washing the back wall. 

Two white wickets were arranged in front 
of a white stake, as though one end of a 
playing court, and a white mallet was sus- 
pended above two white balls as though 
in play. <A third ball lay near the second 
wicket. 
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Ingeniously, Mr. Moore had slipped a 
jeweled strand around each ball to form 
the color stripe identifying it for its player. 
The jeweled bands 


were one blue, one 
green, and one red. Nearer the window 
tront, three rings with large stones repeat- 


ing the blue, green, and red of the jeweled 
bands on the balls were arranged in a row, 
completing the display. 

Punch and Judy show sets became shadow 
box tableaux to point up perfumes at Bonwit 
Teller where Mr. Moore directs the display. 
Kach window front was covered by a 
screen, leaving only the shadow box open- 
ing at the center of the area. 

In one window from that series the copy 
read: “Bonwit’s perfume Puppetry — Connu 
by Molyneux.” The large for the 
window was painted in a woodsy scene in 


screen 


green. A panel immediately around the 
shadow box opening was in blue and yellow 
with the wordings “Le parfum Connu de 
Molyneux” and a ribbon design painted 
over it. 

Background inside the shadow box was 
a wooded landscape scene in green with 
vellow, brown, and orange. Punch stood 
as a golden statue, with a beige scarf 
draped behind him. He was surrounded by 
four other characters from the play, all 
puppets. The first puppet wore a purple 
hat and a garb of yellow and white. The 
second was a dog that wore a green hat 
with a teather and a blue ruff. Judy wore 
a blue dress, a green scarf, and a purple 
hat. The last puppet wore a blue jacket, 
a red hat, white ruffles, and red pantaloons. 


Bottles of 
the 


white 
to complete the 


stood along the 
box 


perfume 
ledge of shadow 


design. 


Display Creations To Open 
Cleveland Office 


Display Creations, Inc., Detroit, announces 
the opening of a Cleveland branch at 1224 
Prospect avenue early in September. This 
long established company, founded in 1927 
by the four Himelhoch brothers and one 
ot the largest local display and _= store 
fixture distributing houses in the country, 
plans to operate the new Cleveland branch 
on the same scale as Detroit according to 
its president, Henry Y. Leopold. Robert 


Krieko will be general manager of the new 
office with Francis Elliott in charge of store 


planning and layout. The showroom will 
contain approximately 7000 square feet and 
ample parking space will be provided for 
customers. 
Haugan Advertising 
Elects Lang Vice-President 

Gerhard Lang has been elected vice- 
president and a director of Haugan Ad- 
vertising, Inc., New York City, an agency 


specializing in point-of-sale advertising and 


promotion, according to Alfred S. Haugan, 
president. The firm is supervising pro- 
fessional installation of more than 50,000 


point-of-sale advertising and product mer- 
chandising displays in retail stores through- 
out the United States for leading national 
advertisers. Haugan reported the agency 
has planned, designed and supervised instal- 
lation of more than million window 
and in-store merchandising displays during 
its quarter-century of operation. 


one 
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PUT THE “SQUEEZE” 
ON DISPLAY a 















modeis and 80 
staple sizes for 
any tacking 
requirement. 


COSTS! 
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a Get simplified display 
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HANSEN anu: TACKERS 


SURE 


SAVE TIME WITH 
HANSEN VEST-KIT 
Assures you of a handy sup- 
ply of staples at all times. 
Packed 1000 staples per kit. 
Slips into shirt pocket. 


A.L. HANSEN MFG. CO. 


5041 Ravenswood Avenue e Chicago 40, Illinois 













tacking with fast, jam- 
proof performance. De- 
signed with the display 
man in mind to give you 
sturdy, lightweight con- 


struction and 0" 
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able service. 
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Store Directory & 
Bulletin Boards for 
Better Selling! 
































Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acmes 
FREE folder “Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 
boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e NEW YORK CITY 3 
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SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you! 
No. A-5—DE LUXE red velour No. A-9—FINEST QUALITY outfit made of 



































outfit consisting of overblouse, RED VELVETEEN. Consists of overbiouse, 
pants and hat of red velour pants and velveteen hat trimmed with white 
trimmed with white PLUSH. PLUSH. Heavy weight leatherette belt with 
Heavyweight leatherette boot large gilt buckle, leatherette boot tops with 











tops and belt. Large size only white plush trim. Large size only. 


$57. 50 without wig & beard $75.00 without wig and beard. 


No. A-3—RED TWILL SANTA OUTFIT, without wig and beard...... $22.50 


SANTA WIG & BEARD SETS 
100°% Nylon Wig & Beard Set, Standard... ..$19.90 















































DeLuxe Nylon Wig & Beard Set—50% fuller than Standord......... $29.50 
Super Deluxe Nylon Wig & Beard Set—100% fuller than Standard. .$39.50 
Nylon Half Wig and Short Beard sod—-enest be worn with Hat....... $10.00 

=a 




















Mail Orders Wig & Beard HERZBERC-! BBIN INC. 
Filled Sets 
Immediately ! LEANED 
a beer sy «NW. 30th Street, New York 1, N. Y. 
Now! PEan 6-3585 4 
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IDEAS FOR 
BUILDING SALES! (Continued from page 14 


well-executed; and, if so, will benefit all 
concerned: the displayman, the display manufac- 
just Of the press! turer and the retailer. 


A terrific new cato- 


log describing the It is interesting to see displaymen in 

YUE MORE duplex huddles at the NADI market weeks in pertinent 

turntables and discussion of display ideas and practices. 

— It is this sharing of knowledge that adds greatly 
| to the vision of the participants and breaks 

down the provincialism that could otherwise 

become chronic. Market weeks provide an in- 

gathering of the profession, and it is by 

comradeship and unselfishness that much good can 

come to all. 


Turning to the commercial side of display 
let us not underestimate the part that the 
display industry plays in the advancement of the 

VUE-MORE turntables are: display art. The most progressive and reliable 
QUIET PRECISION MADE 
DEPENDABLE § GUARANTEED components of the industry are members of the 
TROUBLE-FREE VERSATILE National Association of Display Industries and 
they should be given every consideration. Avoid 
loose talk that unthinkingly reflects on the 
stability of these companies because they take 
the risks that make possible the introduction of 
new ideas, materials and techniques. They are 
your friends and your benefactors. Treat them 
as such. 


| | Cordially yours, 
Quiet, versatile, efficient Brevel Ly fef- 


motors are designed for maximum 





power and precise movement—yet 
compact enough to be used in any 
motion display. 


Red Wing Catalogue 


Acme Display 
In New Location Being Distributed 
Acme Display Company ot Hamilton, On- Red Wing Products has prepared its 1958 


Pp ee eoeeseserosoosoessesororsens tario. Canada, has consolidated its oper- Fall-Winter Catalogue for distribution It 
Dept. D.W 








ations in its new location at 73 King street contains 72 pages of display equipment, 
West, the same city. Formerly, the plant fixtures and supplies, and is available tree 
and studio were at separate locations. The upon request. Write to New Hyde Park, 
| firm now offers silk-screen processing, cre- New York. 

ation and design of exhibition booths and 


Gentlemen: Please send me a free 
copy of your 6 page Fall Catalogue. 


Name 
| displays, and can supply display papers, 


novelties, foliage and other related materials. POPAI Moves 
To Larger Quarters 
Fleischer Joins The Point-Of-Purchase Advertising In 
Daniel Johns stitute moved August 1 to larger quarters 
Sam Fleischer, tormerly with Carlos, in Salmon Towers, 11 West 42nd _ street, 
Fifth avenue, New York City, has joined New York City. Executive Director Wil- 
| Daniel Johns, Inc., Dennison Products store liam W. Mee said: “The move is a most 
at 411 Fifth avenue. Fleischer will gratifying step as it signifies the great ex- 
head a newly tormed wholesale and export pansicn of POPAI’s activities and services 
| division, dealing with all Dennison goods _ to its members which has necessitated sub- 
and afhliated lines. sequent additions to the headquarters staff.” 


Title 


Company 
Address 


6 a (a 
VUE-MORE CORPORATION 


a Uxvwncoe of BFE VE) 
60? WEST 26 STREET . NEW YORK 1 WN. Y 


UI 
On 
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NADI NEWSGRAM 


[Continued from page 24] 


type attraction to you as an individual 
and, in addition, from the “whole-seeing” 
point of view, namely, you as part of the 
industry. A good cross-section of think- 
ing on the subject will assist us in planning 
future programs. After all, the events are 
set up for the good of the industry, for 
people coming to our shows, so that a logi- 
cal avenue of information on the subject is 
the trade itself. Your comments would be 
appreciated. Also highly desirable would be 
tips on talent and topics for future sym- 
posiums that we might want to sponsor. 

MORE NOTES: Noted in the daily press 
lately have been recurring items stating that 
sales in the nation’s department and spe- 
cialty stores are edging up. The rise has 
been steady throughout the summer and, 
in some instances, sales this year were 
ahead of last year comparing = similar 
periods. 

On the same point, George W. Dowdy, 
president of the National Retail Merchants 
Association and executive vice-president of 
Belk Brothers Company, Charlotte, N. C., 
recently stated that “merchants have been 
less affected by varying economic changes 
than most other businesses.” This was in a 
statement carried in the New York Herald 
Tribune. Also of interest were his comments 
on “showmanship.” Dowdy — stated that 
“there appears to be widespread contusion 
today about what constitutes good retail 
showmanship. I believe that retail show- 
manship is not a process of confusing or 
distracting the customer but rather of focus- 
ing customer attention on merchandise and 
making this merchandise appear more in- 
teresting, inviting and attractive.” 

PLEASE NOTE: For displaymen who 
could not get to our June Show, we have 
available a few market week directories, 


copies ot which we will send to anyone 
writing im on company letterheads. This 
method is adopted so that we can make the 
best possible distribution of the small quan- 
tity left. Remember, this directory contains 
the NADI Buyer’s Guide, an added reason 
for wanting one for your desk as a handy 
reference guide tor ordering your display 
materials. 

Later, if the demand warrants it, we will 
have the guide printed as a separate booklet. 


Plastic Storage Units 
Have Display Application 

Stratapanel, a combination of modular 
drawers and side-panels, molded of high- 
impact styrene plastic, has been introduced 
to the display field by Robert A. Schless & 
Company, Inc., New York City, turniture 
designers and manufacturers. Applied to 
display fixtures, it provides limitless ap- 
plication where merchandising demands con- 
stant changes. Fixed or sliding shelves of 
wood, glass, or other rigid materials may 
be combined with drawers, rapidly inter 
changed to lessen or increase display space, 
and heights between shelves or drawers may 
be altered to accommodate different mer- 
chandise items. For information, contact the 
firm Bleompot & Sheen, One Park avenue, 


New York City 106. 
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WALNUT 
& BRASS 
SLEIGH 


No. 3087 


Elegant walnut and 
brass sleigh with walnut 
carriage edged in gold | 
and brass plated run- | 
ners with brass balls. 
Overall size 54° L x 18" 
W x 25" H. Price each 


$39.95 
ONS oa eassciitie— \NCORPORATED 


Dispiay Designers and Manufacturers 
SECOND AND MASSIE STREETS, PORTSMOUTH, OHIO 
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Complete Santa Claus Outfits for Store Use 


Durable, rich looking corduroy. 
Leatherette belt, imitation boots. 
Nylon wig and beard set, washable, 
flame proof. No. 1406 























































DeLuxe red velour and white plush 
trim. Patent leatherette belt, boots 
Nylon and dynel permanently waved 
wig and beard set can be cleaned, 
washed, combed. Non-inflammable. 


No. 2297 $43 


Finest quality outfit! Super deluxe 
model: velveteen, soft white plush 
trim, patent leatherette beit and 
boots. Blend of Yak hair, nylon and 
dynel, permanently waved wig and 
beard set, most natural appearance, 
can be cleaned, washed, combed. 
Non-inflammable. No. 2598 $57 
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Nobody . . . but nobody... 
sells like Santa! Set the 
mood for holiday buying!) © 
Fill your customers with the 
spending spirit. Use these 
authentic Santa Claus outfits 
in your window displays and 
on sales floors . . . on your 
Salesmen and mannequins. 



































Separate wig and beard sets 

or Santa Claus suits available. 
Write for fully descriptive 
illustrated catalog. 


























Immediate delivery guaranteed. 
Complete line of 

advertising banners and 

flags to your specifications. 

















since 1909 it's 


Collegeville _ 

















. . . Flag and Manufacturing Co., Collegeville, Pennsylvania 
New York City: 200 Fifth Avenue, W. F. Wimmer, Manager 
Philadelphia, Pennsylvania: 716 Chestnut Street 


























America's Leading 


WIG STYLISTS 


The Smart New Fashions in 
Real and Fantasy Pastel 


Colors. $17.50 
MADISONIA 


MANIKINS, INC. 


NEW YORK — 152 West 25th St. 
CHICAGO — 11 South Despiaines 
DALLAS — — 3007 Canton Street 
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Y Youngsters love nate He ret. Goes Out of Style 


See ... Santa's come to town, dressed ready for the 
most skeptical youngster. Order now this complete 
Santa outfit from Art R. Cohen to be ready for 
Christmas. Suits are full cut, cherry red, deep-pile 
plush with white plush trim, red sateen lined: red 
floppy hats trimmed with plush white band and 
pompon; white belt with buckle; shiny black leather- 
like leggings trimmed with white plush. 


Large size only, complete outfit . 59.50 
CORDUROY SANTA SUITS WITH PLUSH TRIM $19.50 
FLANNEL SANTA SUITS WITH PLUSH TRIM 12.50 
WHITE WOOL WIG AND BEARD SET 3.75 


100% NYLON WIG AND BEARD SET 18.75 
SARAN WIG AND BEARD SET 10.50 


MAIL ORDERS FILLED PROMPTLY 


Sc(Ea | ART R. COHEN CO. 


810 PENN AVENUE - PITTSBURGH, PA. 





H YOU CAN’T FAIL TO ATTRACT ATTENTION 
- 


with This Sensational 
REVOLVING 


COLOR CHANGES 
fo © EVERY MINUTE 


PERFECT F FO 
OUTDOOR .. INTERIOR, WINDow, 


"Y imaginative DISPLay 





This lantern is 
fascinating to watch .. . 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 
ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 
watch for years of fool-proof operation. Weather- 


Don't Wait! Get the FACTS! °° 


T 4 I ee e E M F G ° « O es Dept. D-8, 133 North Jefferson, Chicago 6, IHinois 





MANNEQUINS 











SAN FRANCISCO DISPLAY 
REFLECTS CULTURAL CONTRASTS 


[Continued from page 17] 


of the window. To the right, a white cir- 
cular pedestal held another of the fashions 
with the caption, “Delman first in shoe 
fashion” hand lettered on the side of it. 

White walls and floor strongly lighted by 
clear lights created the desired contrast 
for the black shoes. Large, long-stemmed 
red roses were placed discriminately on the 
blow-ups, pedestal and floor for added ele- 
gance and femininity. 

“Silver mist” suit promotion was en- 
hanced richly by a highly decorative silver 
motif in a Mexican flavor by James Stewart, 
display director of Macy’s. This atmos- 
phere, as pictured, was developed by two 
columns reaching from floor to ceiling and 
covered with silver paper. Between them 
a silver wire screen with appliques of large 
decorative flower groupings in silver ex- 
tended trom the ceiling to floor. Against 
this and slightly to the right stood a long, 
low silver table. It was filled with access- 
ories on and around it. In each of the 
series of windows, three fashions on manne- 
quins were presented. 

An airy, summery feeling complimented 
the windows of men’s and women’s casual 
wear at Sears, Roebuck. Nibs Gomez, Jr., 
the dynamic display director, created a 
symphony in color with the citrus tones of 
the merchandise in twelve windows, one of 
which is pictured. To control this variety 
of hues into rhythmic uniformity, simplicity 
prevailed. This was obtained by center- 
ing the window with a large, long-neck 
vase filled with manzanita branches with 
only touches of different-colored pastel 
flowers tor character, and keeping every 
thing else in white. 

A male mannequin, adorned the left side 
ot the window with a group of accessories 
on and around a bench on the other side. 
The white walls were washed with matching 
color fluorescent floor lights, and matching 
spatter was on the white floors 

Unusual results were obtained from the 
shoe window, at the White House, according 

Tony Markus, display director. Depend- 
ing on sheer simplicity with special em- 
phasis on the many different styles, the 
center of the composition, pictured here, 
accomplished neatness in design by dis- 
playing a long line of shoes in rigid uni- 
formity on a suspended shelf. This bold, 
rigidity is continued in a portion of the 
caption to attract immediate attention to 
the presentation, which was the brand name 
ot the shoes. The caption was hand let- 
tered on the back wall, anid read, “Intro- 
ducing mannequin the model's shoe.” 

Added shoes on stands and floor below 
the shelf continued stressing uniformity, 
but were slightly modified in the center of 
the window tor softness. This was accom- 
plished with a ftree-style arrangement and 
a few accessories. 

A mannequin on the left added height 
to the display, and because of the wide 
assortment ot bright colors in the merchan 
dise, the walls, shutters on each side in the 
foreground and plastic scatter on the floor, 
were all in white. Multi-colored strings, 
which coordinated with that of the merchan- 


DISPLAY WORLD 





















dise, suspended the shelf, and clear lighting 
Hooded the area. 

An interesting window at H. Liebes by 
Marion Canfield, display director, was a 
unique combination of straw hats and per- 
fume, as pictured here. Depending on uni- 
tormity of a color for impact, a fabric of 
orange with white polka dots dominated 
the entire display. 

Against a buff background, the ready-to- 
wear on the two mannequins on the left, 
their shoes, hand bags, trim on the hats, 
boxes holding the perfume and even the 
Hoor trim along the window was of the same 
orange and white polka dot pattern. 

A bamboo structure centered the window, 
and merchandise was attached to it, as well 
as the readers, which, of course, were white 
with orange lettering. A bamboo table to 
the right held a grouping of hats, extending 
trom a bamboo fixture, and perfume. Other 
groupings along the floor held added access- 
ories and perfume. And for added impact 
of the pattern and colors, packages of per- 
fume and miniature straw hats were sus- 
pended trom the ceiling throughout the win- 
dow. The overall brilliant orange and bam- 
boo effect proved a tremendous “traffic 
stopper’ with very favorable results, accord- 
ing to Miss Canfield. 


Opening Celebrated ra 


Creative Promotions 

The grand opening of the general display 
business just established by Creative Pro- 
motions of California, Oakland, was a big 
display event in that city and attracted a 
large attendance the entire week of July 18. 
Every type of display need will be handled 
to meet the requirements of retailers and 
displaymen in that territory. This display 
distributing business will be a_ subsidiary 
activity in conjunction with this company’s 
Key Pole manutacturing operation. 


New Company Now 
Servicing Infropake 

The International Window Supply Cor- 
poration, 22 East 17th street, New York 
City, 1s now the sole contractor for Infro- 
pake applications, the clear liquid plastic 
containing ultra-violet inhibitors which when 
applied to the interior surface of show 
windows absorb 90 per cent of all sun 
fading. It does not distort nor does it dis- 
color with age and its anticipated life is 
ten years it 1s claimed. The successful use 
ot Intropake 1s dependent upon proper ap- 
plication and this company is now organized 
to render the most expert service. 


Displayman Designs 
New Renberg's Front 

Ken Worsley, display director for Ren- 
berg’s, Tulsa, Okla., designed the new 
$12,000 front for the store, which was com- 
pleted recently. It 1s the first phase of a 
remodeling program. Green stucco, stain- 
less steel ribbing and casements of concave 
stainless steel combined with two large 
glass windows in the front give an illusion 
of greater height to the front. Worsley 
points out that the windows are functional 
in that they will permit more natural light 
inside the store. 
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WIRE 
XMAS 
BALL 
TREE 
FRAME 


CHIC 
Display Co. 


293 Seventh Ave. 
New York 1, N. Y. 
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W 702 W 701 W 700 
Height 39°" Height 28°" Height . 20°" 
Width 23" Width is" Width ss 
Depth 10°" Depth _ Depth 5" 

Use 66 25%'' Use 36 2%" Use 21 2%" 
Xmas Balls Xmas Balls Xmas Balls 
to decorate. to decorate. to decorate. 
$17.50 ea. $10.50 ea. $6.50 ea. 
Frame only Frame only Frame only 
$25.00 with $14.25 with $9.00 with 
6 dz. balls. 3 dz. balls. 2 dz. balls 
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HERE’S THE ANSWER, 


if you’re hunting a card holder that’s practical as well as 
decorative. Folds flat when not in use... back frame is 
channel to permit easy replacement of show card... can 
be used landscape or vertical... and each frame has a 
metal back to be used with Ferrocraft’'s new innovation— 
Jiff-E-Sign letters. For information on magnetic Jiff-E-Sign 
letters, write for free brochure. For this easel card holder 
in satin black or all brass plate, see your favorite jobber. 









































A oN ey 


/N 





in satin black... 


ERROCRAFT 
Morganfield Kentucky 
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| | 1%) From a 1” x 2” furring strip 
L M B R toa 12” x 12” Timber. 





Masonite 
Celotex 
Mouldings 
Homasote 
Plywood 
Upson Board 





Cut to your specifications by one of New York's 


LARGEST and mo-t DIVERSIFIED Lumber Companies. 
®* FAST SERVICE @ 


TULNOY 4 race! ine 


17 Ridgewood Piace Brooklyn 27. N. Y. 


Glenmore 5-414] 


There are more Specia! Items in this MODERN Lumber Yard than in any other in New York 
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NEW BEAD CURTAIN 





WORTH CROWING ABOUT! 





> Co BES A) ea 
Chir-hit Displays, Inc. 


323 N. FIRST ST., SAN JOSE, CALIF. 


A DIFFERENT AND INEXPENSIVE HOLIDAY TRIM 


California eucalyptus branches with a new processed 
metallic finish and dye toned in an unlimited color 
selection. 

Suitable for spot, spray and tree displays. 

Any desired length and color to suit your fall or 
Christmas scheme. 


Write for samples and information 
SS a ———————— 
Chir-Hit Displays also has preserved grasses, flowers 


and foliage with long decorator's length stems, in 
many hues and natural colors. 











CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 


-R P DECORATIVE FOILS 


R P Ex- 

Puting Foil, R P Unexpanded Foil, 

n-Expandable Foil, R P Base Metal 
Write for Samples 

RESEARCH PRODUCTS CORPORATION 

1015 E. Washington Ave., Madison 10, Wisconsin 








R P Expanded Aluminum Foil, 
eee ' 


RP Ni 
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1933 


Emergency meeting held at Chicago et- 
fects reorganization of inactive International 
Association of Display Men under the presi- 
dency of Carl V. Haecker. In a 
titled, Display’s Ten Commandments, NN. 
Silverblatt, manager of DISPAY WORLD, 
“The deliberations today should prove 


paper 


said: 
an inspiration and probably a revelation to 

he purpose that 
motivated already 
me organization re- 
sulting from these deliberations will receive 
th: 
display proiession. 
stake. I 


business 


you. common unity of 


has your presence has 


proven to that any 
coorperation and support of the entire 
Your future 1s at 
are going to be orphans 


OWT) 
ither you 
respected and 


1) t] e world oT a 


recognized group of skilled and productive 


retail executives, receiving the kind of re- 
muneration that is in keping with your 
great calling.” 

The Pacific Association of Display Men 
embarked on an aggressive membership 
campaign with this slogan: “Now 1s the 
time for every good displayman to come 
to the aid of his association.” 

Jack T. Chord, editor of DISPLAY 


WORLD, addressed the Seattle Diusplay- 
men’s Club on the display profession, past, 
future. 

Display 


present and 

The Boston Men’s Club 
special meeting to discuss the reorganization 
of the International Association ot Display 
Men. 

The continental type of display came into 
the 
ments of merchandise and a departure trom 


held a 


vogue, teaturing geometrical arrange- 


the rather ornate decorative treatment then 
prevalent in this country. 
SEPTEMBER 1948 
Henry Callahan, display director of Lord 


& Taylor, New York City, addressed the 
Philadephia Fashion Group. 
In a 


by Time 


promotion sponsored 
more than 52 of the 
country s largest department stores partici- 
pated marked 

Albert Bliss of Bliss Display Corporation, 
New York City, made the initial report of 
the display 


back-t« - sche Y s] 
magazine 


with success. 


research program sponsored by 
the National Association of Display Indus- 
tries and conducted by the New York Uni- 
versity School of Retailing. 

A study by the sales promotion division of 
the National Retail Dry Goods Association 
indicated overwhelming approval of 
tickets on displayed merchandise. 

Leslie J. Gibbs, Jr., display director for 
Frank & Seder, Philadephia, addressed high 
school students on the subject, “Considering 


price 


Display as a Career.” 

John R. Cooper, president of the Chicago 
Display Club and display director for Man- 
del Bros., launched an ambitious 
ship campaign goal of 
2,000 members. 


member- 
with a more than 

Robert Victorine was appointed manager 
of interior display for Carson, Pirie, Scott 
& Co., Chicago. 
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Made to 
for 
Made-to-Order 
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ENGRAVE YOUR OWN DISPLAYS 
with UNSKILLED LABOR 


The NEW HERMES port- 
able ENGRAVOGRAPH is 
specially designed to make 
smail signs and nameplates 
quickly and easily, individ- 
ually or in small numbers. 


Make ideal displays for 
DISPLAY THEMES 
SPECIAL PROMOTIONS 
MERCHANDISING TIE-INS 


BEAUTIFUL EFFECTS can be obtained 
with a variety of materials — lami- 
nated plastics, plexiglas, metals, 
etc. Use a rainbow of colors too! 


EASY TO DO with unskilled labor, 
because of NEW HERMES tracer- 
guided principle. 


SAVES TIME—set the machine up in 
minutes, do beautiful, professional 
work quickly. Keep up with fast- 
moving display and merchandising 
developments. 














Glass 
EXHIBIT 





Use this 
Handy Coupon 


TID MELLO MLL LMT on Ta asl 
13-19 UNIVERSITY PLACE. NEW YORK 3.N. Y 


PLEASE send me your 


a a 
: 28-page Catalogue DE-1. : 
- Name - 
r 2 
> Address : 
¥ r 
® : 
‘ r 
4 & 
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PRESERVED FOLIAGES 


DRIED PREPARED FOLIAGES 
MANZANITA-DRIFTWO0DS 
POLYNESIAN CORAL 
TROPICAL ACCESSORIES 














AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


BENSON CO. 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 













AMERICA’S 
FOREMOST SUPPLIERS OF 


ART SIGN MATERIALS 





FREE catalog-write Dept. DW-8 


GALESBURG 
ILLINOIS 
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COLORED BURLAP 


DISPLAYS—DRAPES—CURTAINS 
—WALLPAPERING 


30 stock colors. 
Full bolts or cut yardage. 


Write for swatches and prices 


BON BAZAR LTD. 


228 West 4th St., New York 14, N. Y. 
AL 5-8889 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 





INDOLA 


8820 Sunset Bivd., Los Angeles 46, California 
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Death Claims 
Henry J. Spanjer, Sr. 

Co-founder of Spanjer Bros., Inc., dis- 
play and sign letter manufacturers, Henry 


J. Spanjer, Sr., passed away in St. Peters- 


burg, Fla., July 16, at the age of 82. 


He and his brother, William Spanjer, 
organized Spanjer Brothers in 1896. In 
their early years, the Spanjer_ brothers 


patrnership, and later they 
each incorporated separate companies under 
the name of Spanjer Brothers, Henry with 
headquarters in Chicago, covering the 
western half of the country, and William, 
with headquarters in Newark, N. J., 
ing the eastern half. 

They maintained active interest as sup- 
pliers to the sign and display fields until 
a tew years ago, when they each retired 
and moved to St. Petersburg. 

Henry Spanjer was an accomplished ath- 
lete as a young 1904 he the 
World's Olympic Boxing Championship in 
the 135 pound class at the World’s Fair in 
St. Louis, and he 


operated as a 


Cove,r- 


man. In won 


placed second in the 145 
pound class. In 1908 and 1911, he 
Central AAU wrestling champion in 
148 pound class. 


Was 
the 


He is survived by tour sons, Henry Span- 
jer, Jr., now president of the Chicago com- 
Clarence, the 
management of the company: Roy, also liv- 
ing in Chicago, and Norman of Auburn, 
California. 

William living in 
Petersburg, Willim 
Jr., is in charge of operation of the eastern 


pany; who is also active in 


Spanjer, Sr., is St. 


and his son, Spanjer, 


company, which recently moved into new 
headquarters in Parsippany, N. J 
Hier Display Completes 
Showroom Remodeling 
Hier Display Equipment Co., Inc., Muin- 


neapolis, distributors of display fixtures, 
decoratives, accessories and store equipment, 
has completed remodeling of its showrooms 
Store the 
entire in charge ot Verne 
English, the firm 
Harold H. new vice-president 
in charge of sales, Russell Millward, pres1- 
dent, announced. 


planning, which now occupies 


floor, 1s 
joined 


second 
who 
Renson 1s a 


recently. 


Merkel & Gilition 


In Modernized Store 
Merkel & Gelman, Glen 
now operating in their 
having a new front and a redecorated and 
reorganized interior. was increased 
to allow several departments to stock from 
25 per cent to double the amount of 
chandise previously carried. This 
complished by new streamlined fixtures and 
efficient 


Falls, N. Y.,. are 


modernized store 
Space 
mer- 


Was aC- 


more use of space. 





Your Displa ys 
SELL MORE 


Color customer 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Doilt BEST with 
BEST acsomeric COLOR WHEELS 


Automatic 
Unit consists of a 13°" diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by [10 
volt, 60 cycle, self-starting synchronous motor 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 


plays, ballrooms, theatres, etc $22 50 


Only 
Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICES Co.. Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 





attracts attention 

















SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD. Cincinnati 


1, and it will have prompt attention. 





¥% Rustic Frames 

% Rustic Boxes 

% Bird Houses 
& Feeders 
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Poles & Branches 
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Poles & Slabs 
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. display creators 
display manulactarers 


Home of 


Gr INoGAa 


i 


Gordon To Manage 
Haft's Mid-West Studio 


Hait & Sons, Inc., Brooklyn, announces 
the appointment otf Donald Gordon as man- 
ager of its new creative studio at 4 E. 
Chicago avenue, Chicago. Lester Haft, presi- 
dent, states that the idea of a completely- 
equipped design and engineering studio in 
the mid-west represents an important for- 
ward step for the point-of-purchase indus- 
try. Gordon has a complete model-working 
studio at his disposal He has over 30 
years experience in animation and lighting. 


Spacemaster Catalogue 
Issued By Reflector 
A new spacemaster 
issued by Reflector 
contains 132 
for building, 
department, 
No. 59-S 
Park, IIl. 


catalogue has been 
Hardware Corp. It 
pages of merchandising ideas 
remodeling or modernizing a 
floor or entire store. Ask for 
from the manutacturer, Melrose 


Chir-Hit Selling 
Foliage — Not Paint ; 

Inquires received by Chir-Hit Displays, 
Inc., San Jose, Calif., indicate that DIS- 
PLAY WORLD readers interpreted trom 
an article in the August issue that the firm 
is selling a new metallic paint for foliage. 
This is an unfortunate misunderstanding. 
The firm has developed a new process which 
it applies to California eucalyptus branches 
or other foliage its plant has 
Only the foliage is for sale. 


preserved. 


New Brochure Out 
For Fall, Winter 


Herzberg Robbins, Inc., New York City, 
is issuing a new brochure showing its line 
for the fall and winter. It includes many 
new imported items that are original and 
different; also many new styles in wigs in 
both regular and pastel shades. Catalogues 
are sent on request to 110 West 30th street, 
New York 1. 











SUPERB 


Decorative Hardware 
Display Ring & Matching ; 
Hooks in Brass or Chrome. 
Hundreds of Display Uses. 

W rite for Free Brochure 
ARTHUR V. LEONARD 

8944 Sagamore Road 

Kansas City 15, Me. 








WOOD & PLASTIC LETTERS 
AND SPECIAL SCRIPT 


All styles and sizes—Custom signs—Window, Store 

directory, desk—Trademark reproductions. We have 

moved our factory from Grand Rapids, Mich. to 

Portiand, Indiana 

DISPLAY CRAFT, 804 W. Main St., Portland, ind. 
interested in Salesmen and Jobbers. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price Uist & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 














WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
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DSP PRBAYE WI b Lact» 


CHARLIE ENTERED DISPLAY 
WITH M>CREERYS 
JPREW_Yor«K Crvy, IN, 1939 
GS SERVEP WITH THE 
YI RMEMED FORGES OVEK- 
4+ SEAS PURING WORLD WARK I 
AND AFTER SEPAKATION 
HE HEADED FOR THE WIPE 
OPEN SPACES OF TEXAS. 
WE HAS BEEN WITH LICHTENSTEINS 
FOR THE PAST HIGHT YEARS. 


CxHar.ie ts MARRIED 
AND HAS THREE CHILDREN 
TWO BOYS ANP A GIRL. 


He is ND O 
+ AND THE WATERS 
OF THE GULF COAST 
A LAAAA Ae“ 


DISPLAY DIRECTOR. 


LICHTENSTEINS 
CORPUS CHRISTI, TEXAS 
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MANNEQUIN 


WIGS 


NYLON or HORSEHAIR 


Available in 
Regular and 
PASTEL 
Colors 





No. 422 





MANNEQUINS 


Bought—Rented—Repaired 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDREN’S ... MEN 


Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver. 


Write for New Catalog. 


HERZBERG-ROBBINS, INC. 


110. W. 30th Street, New York 1, N. Y. 
PEnn 6-3585 














for maximium illumination .. . 


POSTOSCOPE Opaque 
_ Projector 


rr) 





Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch —- but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 
LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaque projectors. 
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Arthur Brown & Bro. Inc. 
2 West 46th St., New York 36. N. Y. 

















FREE: 200 PAGE CATALOGUE 
. 10,000 art and drow- 
ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 
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Artificial Fruit Line 
Prompts Calart Addition 


The season of the year is no obstacle to 
the fruit Rhode Island 
firm which ships pineapples to Hawaii and 
oranges, grapefruit and lemons to Florida 
and California. California Artificial Flower 
Co., of Providence is disregarding the 
seasons entirely with year-round production 
of its broad, new line of artificial fruits. 

As a result of the public acceptance of the 
natural-appearing fruit, Calart’s founder and 
head of the company, Michele D’ Agnillo, 
has added a subterranean addition 
taining 15,000 square feet of working area 
below the basement. This was 
not to impair the attractive appearance 
of the plant, which is of modern construc- 
tion with well maintained grounds. 

The interest created by the firm's highly 
successful operation and its addition 
was brought to light in an _ illustrated 
feature in the Providence Sunday Journal 
magazine section recently. 

Discarding the former practice of making 
artificial fruit from wax, D’Agnillo found 
that plastisol is Research has re- 
sulted in a method for coloring the material 
prior to the moulding operation. The 
colored fruit are then given finishing touches 
hand, the and 
markings on the bananas and other fruits, 
such as pineapples, apples, blue and white 


business ot one 


con- 


done so 


as 


new 


ideal. 


by such as brown ends 


grapes and the highly colortul kumquat. 
Some of the fruit is even soft to the touch. 
Demand has been growing consistently 


since the company added the artificial fruit 
line last October to its nationally renowned 
line of artificial flowers and foliage. It is 
estimated that the 25 of 
produced daily would require 
round utilization of a 50 acre 
duce them in their natural 

Already demand has 
branched fruit tor 


fruit items 
the 
farm 
form. 


2TOSS 
year- 
to pro- 


been discovered for 


decorative purposes. 


Calarts general manager, Pasquale Pan- 


aggio, Jr., said that the added line will 
provide the company with a growing volume 
of new business and further expansion 
of the firm. 


New Children's Mannequins 
Offered By L. A. Darling 

A new series of plastic children’s manne- 
quins is featured in a brochure offered by 


the L. A. Darling Company, Bronson, Mich. 
The brochure serves as a supplement to 


Darling's complete “Spritely Kids” line 


features six new growing girls in the 2, 4 
and 6 year old group and eight boys in the 
», 4, 6, 8, 10 and 12 year old group. 


all have Fiberglass reinforced 


They 


plastic bodies 


with removable rubber arms and a choice 
of metal or glass bases. The girls teature 
natural looking removable wigs. Write tor 
“Spritely Kids” Supplement B or ask for 


1 


catalogues covering Darling's complete line 
ranging from infants to sub-teens 


a 


Tack-n-Tacker Helps 


To Conserve Tacks 

The Tack-n-Tacker 1s 
for automatically 
reclaiming them 
in Switzerland, it 
cs . 


a handy new tool 
tacks and later 
Manutactured 
the 


Minneapolis 


placing 
for re-use. 
distributed in 
by Colorfix Import Co., 


will be 
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YOUR ALBUM OF 
CHRISTMAS GIFTS 


| 


RING IN CHRISTMAS 
With 
“TINKLE TIM” 


THE 
SPIRIT 
OF 
CHRISTMAS 
GIVING 





Hunt 














Earl W. 
Gasthof 
Company 


DANVILLE, 
ILLINOIS 


| 


















GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 


FRAN + AERNARDO 


TAAMIC GBIGPLAY 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


Eye-Catchers 


Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 
Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 


Variations on a Basic Idea 
The Display Calendar 
Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Econcmy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
...its the kind of book you have been waiting for 
...its a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 








DISPLAY WORLD, Cincinnati 1. Ohio 


~] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 

NAME 

STREET 

CITY ZONE STATE 








DISPLAY 














Alline Wins 


HOSEN 


from the highest 


contest entries received during any 
month this year was the display otf 
Emile F. Alline, display director for Matson 


New Orleans. He will receive a 
medal ior the best entry 


month of July in 


Blanche, 
gold received 
during the DISPLAY 
WORLD ’s Internaticnal Display Contest tor 
1958. 

\ men’s wear w ndow in which men cer- 
interested is the accom 
featuring 


tainly would be 


plished illustrations of 
nautical pulleys and rope sketchcd on minia- 
above the merchandise. To the 
mannequin wearing a com- 
Two shirt 


result 


ture sails 
left was a male 
forms and 


plete suit ensemble. 


shirt and tie floor, each 


completed 


groupings on the 
price information, 
display. 


with complete 
the appealing 
The 1958 contest, 


throughout the 


as in previous years, will 
12-month 
displayman any 


continue entire 


per.cd and is open to any 
where in the world. It 1s not necessary 
to be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dit- 
ferent classifications, making it possible tor 
display people in 
of enterprise to enter. 


practically any kind 


At the conclusion ot the contest on Decem- 


ber 3lst of this year, entries in each classifi- 


cation will be judged; gold, silver and 
bronze medals will be awarded tor first, 
second, and third places, repectively, in each 


place in each division 


points, 


classification. First 
with it three 
person who scores the 


will carry 
and th'rd one. The 
highest number of points in the entire con- 
test will receive a beautiful gold plaque as 


SEPTEMBER, 1958 


number ot 


J. T. Chord, 


second two, 


July Award 


| 


, . , 
next three higi 


gold, 


and the 
respectively, 


sweepstakes prize, 
est will 
and bronze 


receive, silver, 
plaques. 

As 1m past years, each month a 
will be presented tor the received 
dur.ng that period of time. These monthly 
awards have no bearing on the final results 


Re ld medal 


best entry i 


Entry in the affair is made by means oft 
black and white photographs 


by 10 inches in size, 


preterably 8 
although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it 1s to be entered. No photo 
graphs will be returned. 


photograph 


Winner ot the gold medal tor 
was Frederick Asmussen, The Myer 
ium, Melbourne, Australia; for 
Stix, Baer & Fuller, 
for March, Joseph T. Sjursen, Frederick 
& Nelson, Seattle, for April, A. Van Hol 
lander, Gimbels, Philadelphia: for May, 
Heinz Sittard, Kaufhot, Darmstadt, Ger- 
many, and tor June, J. 
The Crescent, Spokane, 


January 
Empor- 
February, 


|Louts: 


Howard Schneider. 


Wash. 


The contest which was conducted ‘n 1957 


had a total number of entries amounting t 
4,626 coming trom all parts of the world 
and establishing a new record. The top 
award, the swecpstakes prize, went to 
Joseph re Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 
McLaren, The Bon Marche, also of Seattle, 
while second went to Frederick Asmussen, 


Melbourne, Australia. 
was won by Virginia Paxson, 
Field & Co., Chicago 


The Myer Emporium, 
Third place 
Marshall 





HOLLY 30 LITE 
MINIATURE SET 


= 
“Ay ¥ 
. } 

a 

~~e 
UL APPROVED miniature set. 
type bulbs in pet tal shaped sockets. 





{0 screw 
Bulbs 
have permanent filaments and if one goes 
out the rest remain burning. Set avail- 
able in green or ivory wire and sockets 


and with colored or clear bulbs. 


JULIUS KUPFER, INC. 


Uigrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 







































HANGER 


—, i900 


Quality Hangers 
in 
HIGH IMPACT PLASTIC 


(practically indestructible) 





@ All rust-resistant metal parts 


@ All-ways correctly styled 


and sturdily constructed 


Send for illustrated brochure 


Barney Stempler & Sons, Inc. 


(Now Located At) 
1357 ATLANTIC AVENUE 
BROOKLYN, N. Y. 
Telephone: HYacinth 3-2345 
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BURLAP —16 Colors 
METALLIC MESHES 
TINSEL FABRICS 
VELOUR FABRICS 


Jobbers Prices 









Linen Theatrical Gauze — Fishnets 


Grass Mats — 3% x 6 feet 


VAN ARDEN FABRICS MNFRS. 
110 MURRAY STREET NEW YORK 7, N. Y. 





Every Twine or Rope. Every Need. Buy Direct. 















FOIL PAPERS 


BASE METAL — PUFFING FOIL 


ALL COLORS 


—— 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 










































AUTHENTIC FROM 
Kawa 
POLYNESIAN 


DESIGN 
PAPER 


TAPA 








ROLLS e SHEETS 


id 


DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 
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WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest its 
kind. School founded in 1905. 

Reduced Summer rates 

now in effect. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 









of 
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DISPLAY TURNTABLES 
@ Heavy Duty —e All Stee! 
SIZES FROM 34" UP 








Write for free illustrated folder 


AMER“STAGE EQUIPMENT 
805 £.134 St., Bronx 54,N. Y. 





Gault Promoted 


To Fashion Coordinator 


| by Walter M. 
| joined the 


every 
| trends 


| play 


| War II. 


The 
fashion 


of Arthur R. Gault as 
was announced today 
president of the Halle 
Gault has been Halle’s 
March, 1953. He 
Assistant Display Man- 
tashion coordinator for 
Halle’s, Gault will work with buyers in 
department, advising them on new 
in their field. 
attended the 
Art 


appointment 
coordinator 
Halle, 
»., Cleveland. 
director 


Bros. ( < 
display since 
as 
ager in 1950. As 


store 


ot 
the 


American 
Institute of 


Cault 
Art, the 


Academy 
Chicago and 





He worked 
of Chicago 
and served in the army during World 
He is married, has three 
and lives at 1057 Parkside 
wood, Ohio. 


in dis- 
department 


Illinois. 


University of 
departments 
stores, 


Drive., Lake- 


Yasenchack, ftormer assistant 
display manager at Halle’s, 
display director. He the 
staff August, In 
made assistant manager in charge 
window display. Yasenchack attended 
Technical High School and Cleveland 
stitute ot Art, both in Cleveland. 


Robert J. 
succeeds Gault 
as store's 
1955, he 
of 
West 
In- 


j}0 ined 


display in 1952. 


Was 


New Decorative Wall Pieces 


May Have Display Use 











children | 


| Miller Studios, Inc., New Philadelphia, | 
Ohio, has introduced three new pairs of 

| decorative wall pieces which may be use- 
tul tor display purposes. They consist of 
highting cocks, flying mallards and matador 

' and bull. Made of polystyrene, they are 

| solid, heavy looking, yet weigh little and 
hang from the lightest brad or adhesive 

| type hook. 


ee 
ee 





Displaylady Silvian 
Becomes Free-Lancer 


Mrs. Hannah Silvian has resigned as win- 
dow display director for Rush's Bridal 
Salon, Minneapolis, to engage in the free- 


lance window and interior display field. 





Milliken Store 
Completes Modernization 

J. W. Milliken, Inc., Traverse City, Mich., 
has completed its modernization and ex- 
pansion program, William G. Milliken, gen- 
eral manager, announced. The 85-year-old 
store now has 58,000 square feet. 


a ee 
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FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 


WHITE MICA 














FIREPROOF . . . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


UU. 5. MICA COMPANY, INC. 


79 PROSPECT ST. 
STAMFORD, CONN. 


CARDBOARD CUT-OUT LETTERS 


Redikut Letters for Exhibits, Posters, Signs, Dis- 

plays, etc. Available in nine popular sizes, nine 

standard colors and also the uncolored letters. 
Write for samples, brochure and prices. 


THE REDIKUT LETTER COMPANY 


185 North Prairie Ave. Hawthorne, California 








FLAMEPROOFING 
FOR FABRICS AND PAPERS 


GIANT ‘<-- *1.89 


can 
INDUSTRIES INC. 


[Filjen]] 1211 East Fayette St., Box 122 


Syrecuse, New York 
Write for literature 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 
























FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


 Muhailcn 


wood letter co. 


twecoanrpoan aves 











151 WEST (8th wnat, NEW YORK I!, N. Y. 


DISPLAY WORLD 




















Sales Representative 
Wanted 


To sell outstanding lines of wrought 
iron, brass and plastic display fix- 
tures. Also top lines of fabrics, 
display papers and artificial foliage. 
Beautifully illustrated photographs 
furnished. Commission basis. 

Please state experience, 
line and territory covered. 


Address Box 9AB 


Care of DISPLAY WORLD 


present 


DISPLAY MEN 


Qualified men needed in all sections of the country. 
more display men than any other office. 
and advise concerning salary requirements. 


cant at any time. 


We place 
Send complete resume 
No charge to appli- 


Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 





POSITION WANTED 


Intelligent, pleasing personal- 
ity, man of creative ability 


with a unique technique of 


paint spray work. Desires 
conection within communicat- 
ing area of New York City. 


Have national publicity. 


Address Box 9EF 


Care of DISPLAY WORLD 








DISPLAYMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 


OUTSTANDING VALUE! 


Six Animated Window Scenes 


illustrating Children’s 
10 children, 24 animals. 
Co. by 
weeks. 


Prayers and 
Made to order for the Remick 
Silvestri in 1957. 
Excellent mechanical condition. 


Used two and 


Carols. Total: 


one-half 
For intorma- 


tion and photographs please contact: 


BERNICE MELDON 


REMICRK’S OF QUINCY, Quincy, Massachusetts 





Printasign Machine 


FOR SALE AT LESS THAN 
HALF PRICE 


Model No. CCS Printasign in 
excellent condition. Makes 
professional signs in minutes 
for stores or industry. Origi- 
nally $3,985.00. Will sacrifice 
for $1,500.00. 


Steinbach Company 
Asbury Park, N. J. 








WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 


cellent opportunity; permanent position. 


Write or phone: 


WOLF & VINE, INC. 


225 S. Los Angeles St. 


Los Angeles 12, Calif. 


Phone MAdison 6-4737 











WANTED 
Sales Representative 


For broad and varied line of 
top promotional props and 
backgrounds in area not cov- 
ered by our salesmen. Write 
full particulars: specific cities 
and detailed history. 
Territory bounded by Wichita 
to Salt Lake City, Montana to 
New Mexico. 


Address Box 9CD 


Care of DISPLAY WORLD 


WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 


and attractive position. 


6-4737. 


Write or phone: WOLF & VINE, INC., 
225 S. Los Angeles St., Los Angeles 12, Calif. 


Phone: MAdison 


FOR SALE 


Long established manufactur- 
ing and importing business of 
Plastic Plants and Artificial 
Flowers for sale. Supplying 
hirst-class Dept. Stores and 
large Chain Stores in_ the 
Midwest, South, South East- 
ern and Western Coast. Pos- 
sibilities for expanding with 
new lines of merchandise. Fully 
equipped. Good profit, Retir- 
ing due to age, $30,000. 


Address Box 9FG 


Care of DISPLAY WORLD 

















FOR SALE 


MECHANICAL 
CHRISTMAS UNIT 
HALF PRICE 
Santa dressed in gay parachute cos 
tume moves calipers to location of 
your store on 30-inch revolving 
world. Santa helper in white satin 
uniform with parachute harness. 
Good crowd stopper. A ‘“‘Nabour me 
chanical by Dave Starkman’”’. Cost 
$532.50, now $250.00 F.O.B. Cincin 

nati, 


J. C. Penny Co. 


SIXTH AND RACE STREETS 
CINCINNATI 2, OHIO 
Attention: Norman H. Feldhaus 


FOR SALE 
ANIMATED CHRISTMAS WINDOW DISPLAY 


Victorian family, father, mother, three children and dog, 


all animated, plus animated 


organ replica with stool and 


Christmas tree (one-half round). 


Will sacrifice to fit your budget. 


For details, contact: 


LLOYD SCHOLES 


DISPLAY DIRECTOR 


H. S. WEBB & CO. 


136 NO. BRAND BLVD. 


GLENDALE CALIF. 


Display Salesmen 


New terrific novelty line. 
“Xmas Decorative Lites.” 
Outstanding display and con- 
sumer items tor wholesale 
trade. Volume unlimited tor 
“top men”!! Exclusive terri- 
tories now open. Commis- 
sion. Write, stating territory 
covered by you. 


Address Box 348 


1501 BROADWAY 
NEW YORK 36, N. Y. 














Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








WANTED—Christmas animation for 
corner window. Can use Santa or 
Santa and helpers, animated dolls 
or toys. Also animated Christmas 
shoppers (full or half-size; old 
fashioned costume) or circus clowns 
and side show barkers. 

E. D. CARLSON, Display Manager 

SHRIVER’S INC. 
Sioux Falls, S. Dakota 











ADDITIONAL 
OPPORTUNITY 
EXCHANGE ADS 
WILL BE FOUND 

ON PAGE 68 
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Importers & Manufacturer Artificial POSITION WANTED—Good dis- 
Accessories—Poiyethylene Flowers, eee pe ao te serge a playman, 7 years experience, 4 in WANTED—Good Used Xmas 
; , . “liate change ) marrie ; 2 " 
Fruit, \ eget: ables, etc., never betore cae as gene aa © ‘ally st last store, desires immediate change. Display. Good working con- 
sold to display depts. Also Gold & | | ® 7 la rite Married, college graduate, veteran. |] dition. Send photos, prices 
Pactel Pte. & Fruits. etc. (Spray erienced in windows, inte Will co ee Ragas RR clea g ducer 
Equipment for Decorating). Desir chien shows, ic. Kuowlelige of ang eens mad cy Pee FH and description, 
oes tor ecorating}. esire Rowe, fers opportunity for creative sales 
ne ry : aics erosniatian ae, , Ladeess BON 000 promotion, sessions ge on request. BAKER’S 
ese tit < (iit < hie > : ° Aqdacaress Address 

cares MALONE, N. Y. 


! xX 9%BC 
Address BOX SDE Ca of DISPLAY WORLD Sa ans . + 
of DISPLAY WORLD ie Care of DISPLAY WORLD 
































WANAMAKER COMBINES side of her and each wore a featured cos- section are designed and arranged to en- 
MODERN WITH TRADITION tume. courage customers to step behind them to 

The backwall of the women’s dress section inspect protected merchandise. The fine 
is covered with a repeat of the silk cloth Jewelry showcase ts backed by a low ledge 
is covered with gold unit in which are shadow boxes where 
fine items are highlighted. Behind the clock 
section is a perforated background panel otf 
flocked metal. A huge antique urn placed 
on the low ledge above the jewelry shadow 
boxes serves as a featured display in the 
center of the selling floor. 

Fabrics, mneedlecraft, china, silverware, 
housewares, and gadgets are all located in 
the lower level of the store, each in its 
beautifully and individually designed shop. 

The gadget department is particularly 
clever. It is an island selling unit which 
is prominently located at a trafhe spot 
directly inside the entrance to the home 
furnishings department. Once more one 
unit serves multiple purposes. Handsome 
louvered screens are placed at each of the 
four corners of the unit, running from floor 
to ceiling, suggesting a division of the de- 
partment, yet actually not blocking the view. 
These screens leave the island as an open, 
see-through divider between the housewares 
department and the china and glassware 
and junior dress shops. Panels of silk glassed Cases. Behind the showcases is a departments. The gadgets unit ts com- 
cloth flanked both sides of a large antique specially designed storage cabinet of wood pletely self-contained, with a cash register 
mirror that is framed in gold leaf. An With cover panels over the drawers. Dis- and wrapping tacilities. The base of the 
antique sconce is mounted on each silk Plays are behind glass panels. In front of  jsjand consists of stock storage space and 
panel. A low platform set against that the showcases are delicate chairs of painted drawers, while gadgets are displayed for 
mirrored background is used for display, ™etal. Display forms are posed on the self-selection on the tiered shelves above. 
with three mannequins posed upon it. One Counter tops. Other displays are in the Overall, the store is beautifully and ef- 
mannequin, for one display setting, was 8!ass tops of the counters. ficiently planned, with the traditional touches 
seated, while the others stood one to each Counters in the fine jewelry and clock blending into the handsome modern decor. 


[Continued from page 19] 


gests window shutters in three dimension. and the _ cornice 
Double-tiered racks encourage self-selection, leat paper. 

and a mannequin is posed on top the glass Another display unit is backed against 

1 a floor rack. Other mannequins are 4 panel at the end of the divider between 

a low-legged round display plat- the teen and sub-teen department, which 

department. The column ts js beyond the junior dress section, and the 

rored, and the shop sign is striped, with ¢oat and suit department. A mural on the 

corative detail of a wreath motit. panel torms the background, and the plat- 

Against another wall of the sportswear form is slightly curved. Two mannequins 
shop, a faded barn-red tone and rough- are posed on the platform. Still another 
hewn shingles on the curtain wall lend an mannequin was posed on a small plattorm 
outdoorsy feel. within the department itself. 

\ mounted stag appears to be running The toundations department has an angled 
in front of the shingled area of the wall. wall that leads into the shop. Mannequins 
An archway at the rear of the department, are posed in front of the antiqued mirror 
beyond the red wall, serves as an entrance- which ftaces the wide end of the angled 
way into a convertible shop. In the winter column at the entrance to the shop. The 

hop is used as a selling area tor furs murror is tramed in wormy chestnut. The 
and formal wear, but in the summer it department itself is done in_ soft pinks, 
becomes an additional sportswear sales off-white and beige. Sculptured busts are 
section mounted in lighted alcoves on either side 

\ handsome display unit is backed against Of the shop. Merchandise in this particular 
the end of the divider between the women’s department is protected in drawers or 








Advertising Index—September, 1958 


This advertiser's index is provid as an additional service. The publisher does not assume any liability for errors or omissions. 


D K S 
Darling Co., L. A.. 33 Koester School . Schack’s Inc. Inside Front Cover 
Dita Dendentn fn Decorative Plant Corp. Kupfer, Inc., Julius Shoe Form Co.. Inc. <2 
American Fixture Inc Back Cov Display Crait L Showcard Machine 
American Stage Equipment aoe Credit Assoc. , Leonard, Arthur V 2 Co. Inside Back 
& Iron Works ‘ Spiay Squipasent Co. M Silvestri Art & Mfg. Co., The 49 
iT | ; ead * Di a mee er: Madisonia Manikins, Inc ~outh Atrican Feather Co. . 
ee os Maharam Fabrics Corp. Spanjer Bros. 48 
E Manhattan Wood Letter Co. ) Stempler & Sons, Inc., Barney. 65 
Electro Motion ( orp. Merkle Kortt Gear Co 3 Stensgaard X Assoc., Ine . W. $2 
Morgan Co.. The : Store Kraft Mfg. Co. 
F N “ 
Ferro-Craft Natl. Assoc’n of Display Ind. 5] 
Filjon Industries, Inc ) New Hermes Engraving Mach. Trippe Mfg. Co. 
Flair Plastics, Inc. 3 Corp. Tulnoy Lumber & Trim Co. 
Foa impak Corporation New York Mfrs. Group 46, 4, I nc 
Foliage Company of America Noel Manufacturing Co., Inc. 
Arthur {; | O " . . 
Arthur , ; 7 Ohlihorst, R. A. U.S. Mica Co., Inc. 


necialt:es Ce Garrison-Wagner Co., The 8, , + - 
>; Dastse | ;  Gasthoff Co., Earl W ; Opportunity Exchange , 6 Upson Co., The 


General Plastics Corp. 


Acme Bulletin ( 


» 
Pan-American Art School \ 
H Penn Metal Co., Inc. Van Arden Fabrics 
Arti@ci ae ‘] Hamberger Inc., David b Permacraft Products. Inc. g Vue-More Corporation 
Disp! ay Co Hansen Mfg. Co., A. L. R 
‘ir-hit Displays, Inc. , Herzberg-Robbins, Inc. Rindiives Letter Co.. The W 
ohen Co., Art R. 4, 2 I Research Products Corp. 0 Weyerhaueser Sales Co. 
llegeville Flag & Mfg. Co eee eee ee Reyburn Mfg. Co. Inc., The 53 Williams, Inc., D. G. 
‘ontinental L'thographers, Inc. 62 Reynolds Electric Co. ; 
oronet Mfg. Co , J Reynolds Printasign Co. |: Z 
ative Promotions of Calif. : Jonel Co. Inc., The > Rustic Furniture Co., Inc. Zaria Displays 











DISPLAY WORLD 








Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon . . . to turn out multiple 

cards faster and more economical than anything of its kind. It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


veSTIGATE 
BEFORE YOU 
INVEST 





1456 MERCHANDISE MART, CHICAGO 54, ILLINOIS 





Why the big switch to ASTRALS? 


The all-new ASTRAL MANNEQUINS 
as shown during N.A.D. 1. MARKET 
WEEK have created quite a stir... 
they're the talk of the industry! 


The reason...see for yourself! 


Send the coupon below for photographs of 
the entire new ASTRAL /ine. 


Dept. DW?- 58 
AMERICAN FIXTURE INC., 2300 Locust St. + St. Lovis 3, Mo. 
Please mail me new ASTRAL Mannequin Presentation Brochure: 
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WweUucan Fixtwre Que. 


2300 Locust Street + St. Louis 3, Mo. 
New York: 11 W. 42nd St., New York 26, N.Y. 


Chicago: 220 W. Adams St., Chicago 6, Ill. 


Astral Mannequins are distributed by authorized 


Korrect-Way Distributors in all principal cities 








